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g Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektérii Ozel Yayini

Turkiye Gida ihfﬂUﬂI(}llﬂfl, Rusya’va bulguru tanitti

Sektdr Kurulu Uyelerimiz, WorldFood Istanbul’da
Ihracatin kalbindeki gl(]ﬂ sektortinti degerlendirdi
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TGI Baskani Ahmet Tiryakiogdlu:

“Kuresel tarirmsal hasiladaki payimizi yuzde 3'e

cikarabiliriz.”

Geride biraktigimiz son 20 yilda diin-
yadaki yliksek niifus ve gelir artisina
bagl olarak, tarimsal iiretim ve tiike-
tim de yiikselirken demografik gelis-
melere bagl eksen kaymasi, uluslar-
aras1 tarimsal ticaret modelini degis-
tirdi. Gliniimiizde artik tiiketim mer-
kezleri olarak Hindistan ve Giiney Do-
gu Asya, liretimde ise Karadeniz ve
Orta Asya bolgeleri 6ne cikiyor. En
biiyiik tiretici iilkelerden Rusya ve Uk-
rayna’nin toplam hububat ihracatinda
paylan yiizde 24 seviyelerinde, bu iki
iilkeye Kazakistan, Bulgaristan ve
Moldova dahil edilince bu oran yiizde
43,4 gibi cok yiiksek seviyeleri bulu-
yor.

ABD ve AB iilkelerinin sadece gida
alaninda degil, her alanda Cin'e olan
ticari bagimliliklarin1 azaltmak iste-
dikleri ve Cinsizlesme adini verdikleri
bir siiregten geciyoruz. Bu yeni do-
nem, tarimsal arz giivenligini sagla-
mak {iizere, “gelismekte olan iilkeleri”
one cikariyor. Ticarette bolgesellesme
egilimleri yayginlasirken, yakin ve
komsu iilkelerle ticaret 6nemini daha
da artirtyor. Gidanin stratejik 6nemi-
ne bagh olarak, Cin gibi baz iilkeler
kendine yeterlilik i¢in 2030’a kadar
tarimsal iiretimini daha da artirmay1
ve ithalat1 azaltmay1 planliyor.

Uluslararas: 6lgekteki bu yeni siiregte
gida ticareti igin biiyiik firsatlara sahip
olan Tirkiye'nin diinyada sadece
birkag tilkede bulunan baz 6zellikleri
var. Biz bugdayin ve bakliyatin gen
merkeziyiz. Diinyadaki endemik bitki
gesitlerinde en biiyliikk potansiyele
sahibiz. AB iilkeleri ile Glimriik Birligi
avantajimiz var. Bunun yam sira, bir-
birini tanimayan iilkelerle aym dili
konusup ¢ok farklh kesimlerle ticaret
yapabiliriz. Gida iriinlerini diinyaya
pazarlayabilecek altyapiya ve lojistik
giice de sahibiz. Tiim bu potansiyeli-
mize ragmen yillik 4,5 trilyon dolarlik
diinya tarimsal hasilas: icindeki payi-
miz 70 milyar dolar seviyelerinde; ye-
ni kiiresel model iginde gida ve tarim
iirlinleri ticaretinin merkezi olmay
basarirsak diinyadaki payimiz1 2 kati-
na tasiyip yiizde 3’lere yiikseltebiliriz.

Tiirkiye'nin kiiresel tarim ve gida tica-
retindeki bu yiiksek hedeflerinde stra-
tejik ticaret alani hububat, bakliyat,
yagh tohumlar ve mamulleri sektorii-

diir. 2023 verilerine gore iilkemizdeki
23,4 milyar dolarlik bitkisel iiriin ihra-
catinin yaridan fazlasimi sektoriimiiz
gerceklestirmistir. Diinyada iiretilen
yillik 800 milyon ton bugdayin yiizde
2’sini, 148 milyon ton arpanin yiizde
5,5’ini ureten tlkemizin tarimsal
ticaretteki gozbebegi, hububat sekto-
ridiir.

Tiirkiye Gida fhracatcilarr’min amaci,
sektoriimiiziin iiretim ve ticaret po-
tansiyeline uygun sekilde giiclii bir
marka yaratmak ve uluslararasi alan-
daki is birliklerimizi yeni baglantilarla
giiclendirmektir. Sektor Kurulumuz
onciiligiinde oOnemli bir ilerleme
sagladigimiz bu alanda destegini
esirgemeyen ve her kosulda yanimizda
olarak bize giic veren tiim paydasla-
rimiza giikranlarimi sunuyorum.

Ahmet Tiryakioglu

TIM Hububat Bakliyat
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Toprak Mahsulleri Ofisi Genel Muduru Ahmet Guldal:

“Turkiye, bolge gida ticaretinde onemli bir oyuncudur.”

Hububat basta olmak tlizere faaliyet alanina giren tarimsal iiriin piyasalarin1 diizenleyerek iiretici ve tiiketiciyi koruyacak
tedbirler almak misyonuyla faaliyet gosteren Toprak Mahsulleri Ofisi, iilke geneline yaygin alim noktalari ve anlagmali
lisansh depolarda gerceklestirdigi alim faaliyetleriyle tarim sektoriinde 6nemli bir rol iistleniyor. TMO’nun faaliyetleri ve
Tiirkiye’de tarimsal iiretim alanindaki gelismeleri Toprak Mahsulleri Ofisi Genel Miidiirii Ahmet Giildal ile konustuk.

“Alim faaliyetlerimiz,
Ureticilerimizin arz ettigi
son Urun alinincaya kadar
devam edecek.”

Eyliil ay1 sonu itibariyla gercek-
lesen alimlarin toplam biiyiik-
liigii miktar ve deger bazinda ne
kadar oldu? Uriiniinii teslim
etmek isteyen iiretici icin yapilan
calismalarin genel bir deger-
lendirmesini yapar misiniz?

TMO olarak 2023 yilinda 13 milyon
tonun {lizerinde alim yaparak bir re-
korun altina imza attik. 2024 hububat
alim doneminde iilke genelinde 383
TMO alim noktas1 ile anlasmal 286
lisansh depo olmak iizere toplam 669
ayr1 noktada alim faaliyetlerini sorun-
suz sekilde gerceklestiriyoruz. Celtikte
de tiretimin yogun oldugu 10 noktada
gecici alim merkezleri agmak suretiyle
iireticilerimize yerinde hizmet veriyo-
ruz. Y1l sonuna kadar 5 milyon ton ci-
varinda iiriin aliminin gergeklesecegi-
ni tahmin ediyoruz ki, bu rakam da
uzun yillar ortalamalarinin iizerinde
olacak.

Randevu ve alim faaliyetlerimiz, iireti-
cilerimizin arz ettigi son iiriin alinin-
caya kadar devam edecek. Uriin bedeli
o6demelerimizi ise bu yil ortalama 30
giin icerisinde yaptik ve yapmaya de-
vam ediyoruz.

TMO alim politikalariyla hububat pi-
yasalarinda piyasa dinamiklerinin
saglikli islemesini ve miidahale alim-
larimizla da iiretici magduriyetini 6n-
lemeyi amagliyoruz. Gelinen noktada
hedeflenen amaca basariyla ulastigi-
miz1 goriiyoruz.

Lisanshh depolar ile calismanin
lireticiye sagladig1 avantajlar ne-
lerdir?

Lisansh depoculuk sistemi; tiriin arz-
n1 tiim yila yayan, iirlinlerin modern
depolarda uzun siire saglikli ve giive-
nilir sekilde muhafaza edilmesini sag-

layan, iiriinlerin ulusal borsada islem
gormesiyle daha fazla alici ve saticiy1
bulusturan, {iriin ticaretini kolaylas-
tiran ve flreticilerimize kredi imkani
sunarak finans destegi saglayan bir
sistem.

Uriinlerini lisansh depolar iizerinden
ELUS olarak satan fiireticiler yiizde 2
stopaj ve yiizde 2 SGK prim kesinti-
sinden muaf tutuluyorlar. Uriinlerini
lisansh depolarda muhafaza eden iire-
ticilere Ziraat Bankasi ve Tarim Kredi
Kooperatiflerinden iiriin bedelinin
yiizde 75'ine kadar 9 ay vadeli kredi
(tist limit 15 milyon TL) kullanma im-
kan1 sunulmakta ve faizin tamami
devlet tarafindan karsilanmakta.

Ayrica Ticaret Bakanhg tarafindan
belirlenen lisansh depo kira tarifesin-
deki kira iicretinin yiizde 6071, analiz
iicretinin ise yiizde 50’si Tarim ve

Orman Bakanlhigimiz tarafindan karsi-
laniyor ve azami 3 bin TL nakliye des-
tegi veriliyor.

TMO'nun yeni depo alanlar1 ve
acik y1gin sahasi olusturma ca-
hismalar1 hakkinda bilgi verebilir
misiniz? Uriin alimlar1 TMO de-
polar1 ve kiralanan lisansh depo-
larin kapasitesini astiginda han-
gi onlemleri aliyorsunuz?

TMO, iilkemizin artan depo ihtiyacini
azaltmak {izere 2008’de yaptig1 depo-
lama hamlesi ile uzun siireli kiralama
garantili depo yapimi projesini hayata
gecirdi. Bu proje daha sonra iilkemiz-
de yayginlasacak olan lisanshi depocu-
lugun temelini tegkil etti.

TMO’nun oOnciiliigiinii yapmis oldugu
bu hamlenin de katkilan ile iilkemiz
halihazirda modern depolama sartla-
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rin1 haiz 12 milyon tonluk bir kurulu
lisansh depo kapasitesine kavustu. Is-
letme izni alinan depolar tamamlan-
diginda yaklasik 20 milyon tonluk bir
kapasiteye ulasilacak.

TMOnun {irlin ahmlar1 6ncelikle
TMO depolar1 ile TMO ile protokol
imzalamis lisansh depolara yapiliyor.
Bunlarin yeterli gelmedigi durumlar-
da iiclincii sahislardan depo kiralani-
yor. Bunlarin da yeterli gelmemesi ve-
ya bulunmamasi durumunda ise iireti-
cinin magdur edilmemesi amaciyla
iirtinler polietilenli agik yiginlara ali-
niyor.

TMO alim siireci 6ncesinde depolama
ve finansman yoOniiyle tiim hazirhk-
larim1 tamamlayarak alimlarini sorun-
suz bir sekilde yiiriitmektedir.

Randevu sistemi yeterli oluyor
mu? Ureticinin bu yondeki talep-
lerini nasil karsiliyorsunuz? Bu
yonde gelisim saglamak iizere
yeni yatirnmlariniz var n?

TMO, iiretici magduriyetinin 6niine
gecmek, alimlarin planh bir gekilde
yiiriitiillmesini saglamak ve tiim {ireti-
cilere esit hizmet vermek amaciyla
hububat alimlarin1 2013 yilindan beri
randevu sistemi ile yapiyor. Bu sis-
temle, TMO alim noktalar1 oniinde
olusan uzun kuyruklar ve yogun do-

nemlerde 4-5 giine varan bekleme sii-
releri ortadan kalkti. Ureticiler artik
iriinlerini randevu aldiklar1 giinde
TMOQ’ya teslim edebiliyorlar.

Ayrica kendi alim noktalarimiz yanin-
da kurumumuz ile protokol imzalayan
lisansh depolarin bos kapasitelerini de
2023’ten itibaren TMO randevu siste-
mine entegre ederek lisansh depolar-
dan oncelikli olarak iireticilerin yarar-
lanmasini sagladik.

Randevu sisteminde, randevu kapasi-
te artirnmi, randevu alim takviminin
siiresinin genisletilmesi gibi ilave giin-
cellemelere giderek {ireticilerimizin
gecen yillarda yasadig1 problemleri bu
alim donemi itibariyle ortadan kal-
dirmis olduk.

Yilin son ceyreginde ve 2025 y1-
linda kiiresel jeopolitik risklerin
diinya gida piyasalar: iizerindeki
etkisi sizce nasil olur? Kiiresel
gelismelerin gida ihracatimizi
nasil etkilemesini bekliyorsu-
nuz?

Giiniimiizde diinya gida piyasalari, ar-
tan jeopolitik riskler ve iklimsel belir-
sizliklerin etkisiyle 6nemli bir donii-
siim siireci yasamakta. 2024 yilinin
son geyregi ve 2025 yili itibariyle bu
risklerin daha da belirginlesmesi 6n-
goriiliiyor. Ozellikle, kiiresel olcekte

“Tiirkiye, tarim ve giwda sektoriinde siirdiiriilebilirlik ilkesini benimseyerek, kali-
teli ve giivenilir iiriinleriyle one cikmaya devam edecektir.”

etkisini siirdiiren askeri gerilimler, ti-
caret kisitlamalari, enerji fiyatlarin-
daki oynakliklar ve uluslararasi tahil
ticaretinde yasanabilecek aksaklikla-
rin, onlimiizdeki donemde gida fiyat-
larinda 6nemli dalgalanmalara sebep
olabilecegini diisiintiyoruz.

Son donemde, Karadeniz tahil korido-
runda yasanan gelismeler, Rusya-
Ukrayna savasinin sekillendirdigi tica-
ret rotalarindaki aksakliklar ve Orta
Dogu'daki siyasi istikrarsizlik, gida arz
giivenligi icin 6nemli riskler tegkil edi-
yor. Bu durum, sadece belli bolgeleri
degil, kiiresel capta arz-talep dengele-
rini de sarsabilecek potansiyele sahip.

Tiirkiye, gliclii tarimsal iiretim altya-
pisy, stratejik cografi konumu ve lojis-
tik avantajlan ile bolge gida ticare-
tinde Onemli bir oyuncudur. Ancak,
kiiresel jeopolitik gerilimler ihracat
performansimizin iizerinde baz risk-
ler olusturabilir. 2024-2025 dénemin-
de; enerji ve nakliye maliyetlerinde
yasanabilecek artiglar, ticaret rotala-
rinda yasanabilecek degisiklikler ve
limanlarda meydana gelebilecek ak-
sakliklar, hedef pazarlarda siyasi ve
ekonomik istikrarsizlik, ihracatcilari-
mizin rekabet giiciinii zorlayabilir.

Ote yandan, tedarik zincirlerindeki
aksakliklar ve bolgesel arz eksiklikleri,
Tiirkiye icin yeni firsatlar da dogura-
bilir. Bu noktada TMO olarak gorevi-
miz, yurt ici arz-talep dengesini koru-
yarak {reticilerimizin gelirlerini ga-
ranti altina almak ve ihracatgila-
rimizin uluslararas1 piyasalardaki re-
kabet giiciinii desteklemektir.

Tiirkiye, tarim ve gida sektoriinde
siirdiiriilebilirlik ilkesini benimseye-
rek, kaliteli ve giivenilir iriinleriyle
one ¢ikmaya devam edecektir. Ozellik-
le lisansh depoculuk, teknoloji kulla-
niminin yayginlastirilmasi ve iireticiye
yonelik destek politikalariyla, i¢ piya-
sanin istikrarini korumanin yam sira
ihracatta da giiclii bir oyuncu olmaya
devam edecegiz.

Diinyada artan belirsizliklere ragmen,
Tiirkiye'nin tarimsal giicii ve stratejik
hamleleri sayesinde, gida iiretimi ve
ihracatinda olumlu sonuglar elde ede-
cegimize inaniyoruz.

TGi gindem - Sayi 4




:mnhuffhrumclmm
B A EV Dip Tokotien

Tocarikc [
W-&;Mnrm —r «aluann o

Gida sektoriindeki son yenilikleri ve trendleri sergileme ve kesfetme imkani saglayan Uluslararast Gida Uriinleri ve
Teknolojileri Fuar1 — WorldFood Istanbul, 6-9 Eyliil 2023 tarihleri arasinda Tiiyap Kongre ve Fuar Merkezi'nde
misafirlerini agirladi. 4 giin boyunca 161 iilkeden toplam 64.146 ziyaretci ve 38 iilkeden 1.117 katihmc1 WorldFood
Istanbul'da yer aldi. Acilig giiniiniin ilk oturumunda Tiirkiye Gida Platformunun kurucu yoneticileri ile Bagkanlar
Oturumu gerceklestirildi. Tarim Editérii Irfan Donat moderatorligiindeki “Ihracatin Kalbindeki Gida Sektérii ve 2024 Yol
Haritas1” bashkli panelde Sektor Kurulu Uyeleri, ziyaretcilere hitap etti.

Dunyadaki 4,5 trilyon dolarlk tarnmsal hasila icinde Turkiye, 70 milyar dolarlk tanmsal hasila
ile yuzde 1,5'luk paya sahip. Yani basimizdaki Rusya ve Ukrayna'nin hububat ihracat
icindeki payi ise yuzde 24. Buna Kazakistan, Bulgaristan ve Moldova'yl da dahil edince, bu
Ulkelerin dUnya ihracatindaki paylan yuzde 43 seviyesine kadar yukseliyor. Gida
koridorunun tam gecis noktasindaki bir Ulke olarak dunya tanmsal hasilasi icindeki payimizi
yUzde 3 seviyesine tasmak istiyoruz. Turkiye Gida Ihracatcilan markasiyla cok ézel bir gic
birligi yaptik. Hedeflerimize mutlaka ulasacagimiza inaniyoruz.

Ahmet Tiryakioglu
TIM Hububat Bakliyat Yagl Tohumlar ve Mamulleri Sektér Kurulu Baskan

TUrkiye'deki Ureticiler, sanayiciler ve ihracatcilar son 20 yilda yuUksek teknolojiye ve
kapasiteye édnemli yatinmlar yapti. Fakat en énemlisi Turkiye'nin kaliteye bakis acisi dedisti.
Biz bugUn ihracatimiz her gecen gun artirabiliyorsak, bu durum kalite anlayisimizin ciddi
sekilde degistigini gosteriyor. Eger bu basarnnin strdUrebilir olmasini istiyorsak, daha fazla
katma degerli Urin Uretmemiz gerektigi kanaatindeyim. Bu basanmizin surdurilebilirligi icin
markalasmaya daha fazla yatnm yapmal, daha bonkdr olmaliyiz. Dinyada 6zellikle
private label sektéri her gecen gun bUyuUyor ve bu rekabet icinde ihracatci sanayicile-
rimizin katma degerli UrUne, yani ARGE'ye daha fazla para harcamasi gerekiyor.

Celal Kadooglu
Guneydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilan
Birligi Baskani

Hububat Bakliyat Yagl Tohumlar ve Mamulleri ihracatci Birlikleri, TGDF, ETUDER ve gida ile
ilgili tUm sektor temisilcileri ile bir araya gelerek tek bir fuarda birlesme karan aldik.
WorldFood istanbul'u dinya capinda bilinirligi olan GULFOOD, ANUGA, SIAL PARIS gibi
dUnyanin 6nde gelen fuarlanndan biri haline getirmeyi amacliyoruz. Gida sektérd surdUru-
lebilir Gretim ve yenilikci cézimlerle bUyUme potansiyeline sahip. Fuarda, cevre dostu Urin-
lerin sergilenmesi sektéromuizde bu yondeki farkindaligr artiracak. SurdUrdlebilir Gretim mo-
dellerinin ve ¢evreye duyarl teknolojilerin kullanimasi énemli. Ayrnica ihracati hizZiandirmak
icin imalafl hizZlandirmamiz gerekiyor. Bunun i¢cin mevcut kapasitelerimizi arfirmamiz
gerekiyor.

Kazim Tayeci
istanbul Hububat Bakliyat Yagl Tohumlar ve Mamulleri ihracatcilan Birligi Baskan
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KUresel pazarda rekabet deyince &ncelikle sunu sdyleyebiliim ki, biz maca 1-0 yenik
basliyoruz. Maalesef ihracat yaptigimiz Ulkelerin bize uyguladigi vergilerden etkileniyoruz.
Bircok Ulke kendi arasinda Serbest Ticaret Anlasmasi ya da Gumruk Birligi anlasmalar
cercevesinde calistigi icin, biz bu konuda sorun yasiyoruz. Yakin cografyamizdaki Ulkeler
birlikler halinde hareket ederken biz maalesef yalniz kallyoruz. Serbest Ticaret Anlasmalar

konusundaki taleplerimizi gereken mercilere surekli iletiyoruz, SnUmuzdeki dénemlerde bir
gelisme olursa rekabette esit seviyeye gelecegimize inaniyoruz.

Veysel Memis
Akdeniz Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri ihracatcilar Birligi Baskani

Artik dunyada savaslar, dinya savasl seklinde olmuyor, vekalet savaslarn yasaniyor. Basit bir ,;
ornek olarak, bugin Kizldeniz’de yasanan problemleri kimlerin hangi amagla yasathigini
birazcik meseleye derinden bakan herkes biliyor. Peki bu problem bize neye mal oluyor?
Kizldeniz aradan ¢ikh@i zaman, UrUnler baska yerleri dolasarak 90, 120, 150 gunde tasiniyor.
Bu UrUnlerin yerine ulasamamasi, o UrUnlerin parasini alamamak demek. Uluslararasi nakliye
ve tasimacilik gergekten cok sofistike bir konu. Ben Turkiye'nin, gelecekte ihracat disinda
¢ok da fazla segenegdi gdérunmeyen bir Ulke olarak bu sorunla ilgili bir simUlasyona sahip
olmasi gerektigini dUsunUyorum.

Nihat Uysall
Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri ihracatcilan Birligi Baska

BugUn dUnyada surdurUlebilirlik dayanikliik, karbonsuzlastirma, izlenebilirlik ve dijitallesme
kavramlan 6n plana cikiyor. Sadece tedarikci olmak yetmiyor, onayll bir tedarikci olmak,
gida guvenligine 6nem vermek gerekiyor. Eger dUnyanin kabul etmis oldugu belli
sertifikalara sahip degilseniz, ithalatcr size ilgi bile gdstermiyor. Bu gittikce zorlasacak bir
sUre¢c ama gordigum kadaryla Turkiye'deki bUtun firmalanmiz bu beklentileri kolaylikla
yerine getfirebiliyor. CUnkU teknolojiye ve yapay zekaya kendimizi cabuk adapte
edebiliyoruz. Fuanmizi séyle bir gezip UrUnlerimizi incelediginiz zaman, sanki Avrupa'da
veya Amerika'da bir fuan gezdiginizi dUsUnUyorsunuz.

Muhammet Oztiirk
Ege Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri inracatcilan Birligi Baskani

Bizim rakiplerimizle olan temel farkimiz, tarm Ulkesi olmamiz. Toplam haslla olarak
dUnyadan yUzde 1,5'luk pay almamizin arkasinda da kUltiromUzin merkezinde gercekten
Anadolu'nun cesitliliginin olmasi ve bu kilturin gidada da bir cesitlilige sebebiyet vermesi
yatiyor. NUfusumuz dnemli bir gic ve ic tUketimimiz ihracatin ana dinamosu. CUnkU bir
firma kuruldugu gun ihracat yapabilecek dlcede ulasamiyor, édncelikle start-up dénemini
gecebilmesi gerekiyor. Biz tUkettigimizin Uzerinde bir rakami ihrag ediyoruz ve bunu diger
Ulkelerin hammaddelerini kullanarak yapabiliyoruz. ic piyasada bu kadar yiksek toketim
olmasaydi, Turkiye'de bdyle bir altyapi olusmaz ve bu kadar yUksek yatinmlar yapilamazdi.

Eren Ginhan Ulusoy
Karadeniz Hububat, Bakliyat, Yadl Tohumlar ve Mamulleri ihracatcilan Birligi Baskan
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Sef Yunus Emre Akkor:

“Gelenege dayandiramadigimiz gergek higbir deger
uretimde evrenseli yakalayamaz.”

Yemek arastirmalari ile Osmanli, Anadolu ve Ortadogu mutfaklar1 iizerine uzmanlasan ve 2022 yilinda T.C.
Cumhurbagkanhg Kiiltiir Sanat Biiyiik Odiilii'ne layik goriilen Sef Yunus Emre Akkor, yirmi bes yillik mutfak deneyimi ile
Tiirk mutfak kiiltiiriiniin ve Tiirkiye'nin tanitimina 6nemli katkilarda bulunuyor. Ulusal ve uluslararasi bir¢cok yarismada
6diil sahibi Yunus Emre Akkor ile hububat, bakliyat, yagh tohumlar ve mamulleri sektoriimiiziin temel iiriinleri {izerine

keyifli bir sohbet gerceklestirdik.

“Mezopotamya’nin bereketli
topraklarinin, havasinin ve
suyunun Urunlere olan
etkisinin yani sira 13.000 yilhik
genetik hafizasi
Anadolu’daki tahil ve
bakliyatiann hem besin
degeri acisindan kiymetli
hem de lezzet acgisindan
daha iyi olmasini
saglamgtir.”

Tahillar ve bakliyatlar Tiirk mut-
faginin vazgecilmez malzemeleri
arasinda yer aliyor. Sizce bu
malzemeleri mutfak mirasimizin
bu kadar ayrilmaz 6geleri kilan,
bu iiriinleri kalite, lezzet, besin
degeri acisindan digerlerinden
ayiwran nedir?

Tirkler Orta Asya’da gocebe bir top-
lum olduklar i¢in genelde et, kurutul-
mus yogurt ve kuyruk yagi ile beslen-
mislerdir. Anadolu’ya go¢ sonrasi bul-
duklar tahil ve bakliyatlarla etleri ka-
rigtirarak farkh bir beslenme kiiltiirii-
ne dogru yola ¢ikmiglardir.

Yiizyillar boyu salt olarak etle besle-
nen toplum Anadolu’ya girmeleri ile
birlikte eti yemekte yardimci madde
olarak kullanmis ya da hi¢ kullanma-
yarak onun yerine sadece tahil ve
bakliyatlarla yapilan bircok yeni ye-
megi kiiltiiriine katmistur.

Anadolu’da yaklagik 13.000 yil 6nce
baglayan tahil ve bakliyat iiretiminin
Avrupa’ya gitmesi neredeyse 5.000 yili
bulmustur. Mezopotamya’nin bereket-
li topraklarinin, havasiin ve suyunun
iirlinlere olan etkisinin yani sira
13.000 yillik genetik hafizasi1 diinya-
nin diger cografyalarinda yetisen ii-
riinlere gore Anadolu’daki tahil ve
bakliyatlarin hem besin degeri agisin-
dan kiymetli hem de lezzet acisindan
daha iyi olmasini saglamigtir.

il
Al

Tahillar ve bakliyatlar gibi ge-
leneksel Tiirk malzemelerinin
uluslararas1 damak tadina hitap
eden yenilikc¢i tariflere nasil il-
ham verebilecegini diisiiniiyor-
sunuz? Bunlar1 hem besleyici
hem de genis kitlelere hitap eden
yemeklere nasil dahil edersiniz?

Ben prensip olarak gecmisi yiizyillara
ait olan eski tariflerin giiniimiizde yo-
rumlanmadan en dogru sekilde insan-
liga sunulmas1 tarafindayim. Bu se-
beple gecmisten gelen biitiin tarifleri
oldugu gibi hi¢ degistirmeden uygu-
layarak giiniimiizde ikram etmekte-
yim.

Bu yiizdendir ki giiniimiizde, fast food
kiiltiiriine yenik diismiis toplumlarin

oncelikle diinya kiiltiiriiniin ortak mi-
ras1 olan egsiz yemekleri unutmama-
sin1 ve onlarin gelecek kusaklara ta-
sinmasini saglamak ic¢in calismakta-

yim.

Genellikle essiz tad1 ve ¢cok yon-
liliigii ile oOviilen bulgur Tiirk
mutfaginda o6zel bir yere sahip.
Sizce bulguru diger tahil iiriinle-
rinden ayiran, 6zel kilan nedir?
Bulgurla yapilan favori yemekle-
rinizden bazilarim1 paylasabilir
misiniz?

Oncelikle sunu soylemeliyim ki Ana-
dolu’da yetigsen bulgurun kendine has
kokusu damakta biraktig tadi ve be-
sin degeri diinyadaki diger tahil iiriin-
lerine gore ¢ok daha yiiksektir.
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Bulgur tarih boyunca kolay erisilebilir
ve uygun fiyath oldugu icin Anadolu
toplumunun en ¢ok kullandig1 ve is-
lemeyi en ¢ok bildigi bakliyatlar ara-
sindadir.

Ben de kendi mutfagimda bulgurla
bircok lezzet yapmaktayim. Bunlarin
basinda Mevlevi mutfagindan Mevla-
nanin sevdigi yemekler arasinda sa-
yilan zerdegalli bulgur as1 birinci sira-
da yer almaktadir. Ayrica bulgur dahil
birgok bakliyatin icine konularak ya-
pildig1 ve kighk kavurma ile lezzeti
artan tandir corbasi birgok davette
benim soframda yerini almaktadir.
Sade yag ile yapilmig sehriyeli bir
bulgur pilavi benim de en sevdigim
yemekler arasindadir.

Daha fazla ilgiyi hak ettigini
diisiindiigiiniiz tahil ve bakliyat
iceren az bilinen Tiirk yemekleri
var m1? Seflerimiz bu tariflerin
korunmasina nasil yardimec ola-
bilir?

Bence Hatay bolgesinde mercimekle
yapilan Seyh Mualla isimli yemek hem
vejetaryen hem de vegandir. Bu yeme-
gin diinya mutfaklarinda kendine ¢ok
rahatlikla yer bulabilecegini diisiin-
mekteyim. Onun yani sira, besin de-
geri cok yiiksek, ayn1 zamanda saglikli

T m 1l W)

olan bulgur daha heniiz diinyada hak
ettigi yerde degildir. Ama yakin ge-
lecekte bulgurun ¢ok daha kiymetle-
necegine ve diinya mutfaklarinda
kendine ¢ok daha fazla yer bulacagina
inaniyorum.

Seflerimizin tarifleri korumada yapa-
caklar1 tek sey geleneksel yemeklerin
herhangi bir yoruma ihtiyacinin olma-
digin1 diistinmeleridir.

Gelecege baktigimizda, Tiirk hu-
bubat ve bakliyatlarinin mutfak
diinyasindaki roliine iliskin viz-
yonunuz nedir? Bunlarin gastro-
nomideki trendleri nasil etkile-
digini goriiyorsunuz?

Gidanin gelecegi geleneksel tarim,
geleneksel iiriinler ve geleneksel ye-
meklerdedir. Diinyada hizla hayatimi-
za dahil olan yapay zeka, ileri tekno-
lojiler ve hayati kolaylagtiran bircok
yenilik bize her konuda yardimc olsa
da, bunlarin higbirisi insanin damak
tadinm1 ikna edecek lezzetli yemekler
yapmamizi saglayamaz. Insanoglu
macerayl sever; bu ylizden bununla
ilgili de bircok yeni diizenleme yap-
maya caba sarf edecektir. Ama bun-
larin hepsi geleneksel malzemelerin ve
geleneksel pisirme yoOntemlerinin 6-
niine gecemeyecektir. Insanoglu sag-

likli ve temiz gida tiiketmek istiyorsa
bakliyatin ve geleneksel tariflerin vaz-
gecilmez oldugunu her kosulda anla-
yacaktir. Bunun bilincinde olan top-
lumlarin gastronomi trendleri her za-
man buna gore sekillenecektir.

Tiirk yemeklerini ve malzeme-
lerini kiiresel olcekte tanmitmak
icin en etkili stratejilerin neler
olabilecegini diisiiniiyorsunuz?

Yemek ne fotograf iizerinden ne bir
video kurgusu iizerinden ne de bir ki-
tap iizerinden anlatilabilir; aslinda
anlatilabilir tabii ama ne derecede et-
kili olur onu tartigabiliriz. Geleneksel
dokunuslarla ve geleneksel malzeme-
lerle pismis bir yemegi bir kasik tat-
tirmaniz yeteri kadar ikna edicidir.
Yani bulabildigimiz biitiin platform-
larda dogru malzemeyle dogru tek-
nikle ve iyi iirlinle yaptigimiz yemek-
lerimizi kim olursa olsun yabancilarla
bulusturmak bizim igimizi kolay-
lagtiran uzun bir yoldur. Bu yontemle
yemeklerimizi diinyaya tanitmaya bik-
madan, usanmadan ve yorulmadan
devam etmeliyiz.

Ve sunu da unutmamaliyiz ki; gele-
nege dayandiramadigimiz gergek hicg-
bir deger iiretimde evrenseli yakala-
yamaz.

!
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Turkiye Gida lhracatgilan markasi ile yurotilen tanihm c¢alsmalanyla, Urunlerimizi ve
ihracat¢i firmalanmizi dunya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim
calismalanyla yurt icinde de basindan buyuk ilgi goruyor. Hububat, bakliyat, yagh tohumlar
ve mamulleri sektorinun Turkiye geneline dair aylik verileri dizenli olarak Sekitor Kurulu
tarafindan basina ilan edilirken, TGl ¢atisi altindaki birliklerimiz de kendi istigal bolgelerine
dair sonuglan ve yuruttukleri galismalan basinla paylasiyor.
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Hububat ihracati
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TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Bagkani,
Ahmet Tiryakioglu:

YUKSER

-yt

“Dilinyadaki bugday arz ve stoklarindaki yiikselisin fiyatlar1 asag1 cekmesini
bekliyorduk. Gegen seneye gore sadece bugday unu ihracatindaki gerilemeden
otiiril iilke olarak 100 milyon dolara yakin bir ihracat gelir kayb1 yagsadik. Diinyanin
en biiyilk bugday unu ihracatgis1 olarak; ham maddeyi yurt disindan alan
isletmelerin beklentilerini yakindan takip ediyoruz. Basta TMO olmak iizere tiim
kamu kurumlarimizla, iilke menfaatlerine en uygun coziimler konusunda bilgi

aligverisi yapiyoruz.”

BusinéssNews

Giineydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar:
Birligi Bagkani, Celal Kadooglu:

“Biz yatirirmc1 kaybetme liiksiine sahip degiliz, tam aksine yeni yatirimlarla
biiylimesi gereken bir iilkeyiz. Ancak uygulanan politikalar sonucu rekabet giiciinii
kaybeden firmalarimizin varliklarin1 devam ettirmek icin bagka iilkelere gitmek
durumunda kaldigii goriiyoruz. Yiiksek enflasyon ve faiz ortaminda, neredeyse
yerinde sayan kur politikasinin sonucu olarak firmalar, basta enerji ve is¢ilik olmak
iizere iiretim maliyetlerinin daha diisiik oldugu Misir ve Uzakdogu {ilkelerine

S o gitmeyi tercih ediyorlar. Istihdam piyasasini da olumsuz etkileyecek bu kayislardan
10 | ' biiyiik tiziintii duyuyoruz.”
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EN COK IHRACAT IRAK, CEZAYIR VE ABD'YE YAPILDI

HUBUBAT iHRACATI
6 MILYAR DOLARA YAKLASTI

H

istanbul Hububat Bakliyat Yagli Tohumlar ve Mamulleri fhracatcilar Birligi
Bagkani, Kazim Taycu:

“Halihazirda ihracatimizdaki artigin en biiylik sebepleri; satis agimizin ¢ok yaygin
olmasi, ¢ok genis bir yelpazede satis gerceklestiriyor olmamiz, Tiirkiye'nin 6zellikle
Avrupa, Orta Asya, Orta Dogu ve Afrika tilkeleri i¢in tarim {iriinlerinin tam dagitim
noktasinda olmus olmasi, 6zellikle bu konuda Mersin Limani'nin bolgesel bir gida
dagitim merkezi haline gelmesi. Gida ve islenmis tarim iiriinlerinde iilkemizin
yatirimlarinin gii¢lii olmasi ihracat artisimizdaki en giiclii yanlarimizdan biri.”

DUNYA

Akdeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilar1 Birligi
Bagkani, Veysel Memis:

“Bulgur, Tiirk mutfaginin en temel besinlerinden biridir. Bulguru endiistriyel
yontemlerle iireten ilk iilke olan Tiirkiye'nin giiniimiizde hem iiretim hem de
ihracatta diinya lideri olusu bu koklii geleneklerden kaynaklanmaktadir. Diinya
capinda bir calisma gerceklestiriyor ve Diinya Bulgur Giinii ilan etmeyi
hedefliyoruz. Hedefimiz 2025 hasat doneminde bu ilanimizin Birlesmis Milletler
tarafindan kabul gérmesidir.”

clionomim

Kedi képek mamasinda ihracat hedefi 140 milyon dolar m
e

somanda b akams 140 mibyon dalars e by,

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatgilar Birligi Bagkanu,
o Muhammet Oztiirk:
A0 &b & eib el
ey “Diinya genelinde ihracat hacmi olarak 2023 yilinda yaklagik 25 milyar dolarlik bir
e pazar biiylikliigline ulagan evcil hayvan mamalar: sektorii, lilkemizde daha da hizh
bir ivme yakaladi. Sektoriin Tiirkiye'de 2014 yilinda 4,5 milyon dolar olan ihracat
hacmi, 2023 yilinda 27 kat artarak 122 milyon dolara ulasti. 2024 yili Ocak-Eyliil
donemi itibariyla yaklagik 100 iilkeye 102 milyon dolarhik ihracat gerceklestirmis
bulunuyoruz. Y1l sonunda bu rakamin 140 milyon dolara ¢ikmasini bekliyoruz."

EMILLIGAZETE

Karadeniz Hububat Bakliyat Yaglh Tohumlar ve Mamulleri Thracatcilar Birligi

U IHRACATI
Baskani, Eren Giinhan Ulusoy: A

“Bugday iiretim rakamlarinin sezon sonunda bir miktar diisebilecegini tahmin
ediyoruz, iklim sartlarinda yasanan degisimlerden dolay1. Enflasyonun her alanda
hissedildigi ve girdi maliyetlerindeki artigin hissedildigi bir doénemdeyiz. Fiyat
olarak baktigimizda 6nceki yillara gore ¢iftcimiz acisindan daha diisiik bir artigla
karsilagtik. Ancak bunu diinya piyasasiyla karsilastirirsak diinya piyasasinin
katbekat iistiinde bir artis gerceklesmis oldu. Ciinkii diinya fiyatlar1 6nceki sezona
gore oldukga diistii. 400 dolardan 220 dolarlara inen bir diinya fiyat1 gormekteyiz
bugdayda.”
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Birliklerimizden haberler
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iHBiR

Sektor Kurulu istanbul’da bir araya geldi

Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Toplantisi, T.C. Ticaret Bakanligi ithalat Genel Miidiirii
Mehmet Azgin ve T.C. Ticaret Bakanlig: Ihracat Genel Miidiirliigii Tarim Uriinleri Daire Baskan1 Halis Kaya’'nin tegrifleri
ile 02 Eyliil 2024 tarihinde gerceklestirildi. T.C. Ticaret Bakanhg Giimriikler Genel Miidiirii Mustafa Glimiig’{in online
olarak katildig1 toplantida sektoriin yasadig: sorunlar ve ¢oziim oOnerileri dile getirilerek, sektor ihracatinin arttirllmasina

yonelik istisarelerde bulunuldu.

IHBIR Y6netim Kurulu Baskan Yar-
dimcis1 §emsettin Memis, Yonetim
Kurulu Uyesi Mehmet Tas ve TIM
Delegesi Tugba Siirmeli, 10-13 Tem-
muz 2024 tarihleri arasinda Istanbul
Fuar Merkezi'nde diizenlenen, F Is-
tanbul 2024 Gida, Icecek Uriinleri ve
Uretim Teknoloplen Fuarr’mi ziyaret
etti. Fuara katilim saglayan iiyelerini
ziyaret eden IHBIR heyeti, firmala-
rin fuar ile ilgili goriisleri hakkinda
bilgi alarak basarilar diledi.

24-26 Eyliil 2024 tarihleri arasinda
Dubai’de diizenlenen ISM Middle
East 2024 Fuarrna IHBIR Yonetim
Kurulu Bagkan1 Kazim Tayc1 ve Yo-
netim Kurulu Uyesi Ismail Giil fuar
ziyareti gerceklestirdi.

N

[MIDDLE EAST]

16-18 Eyliil 2024 tarihleri arasinda
Miami’'de gerceklestirilen ve THBIR
tarafindan Milli Katihm Organizas-
yonu diizenlenen Americas Food &
Beverage Fuari'nda Tiirkiye Milli ka-
tilminin ac¢ilisi T.C. Miami Bagkon-
solosu Resul Sahinol, Miami Ticaret
Atesesi Omer Ince, World Trade
Center Bagkani Ivan Barrios, IHBIR
Baskam Kazim Tayci ve {HBIR Yo-
netim Kurulu Uyesi Ismail Giil tara-
findan yapildi.
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Sektor Paydaslan Toplanhsi GAIB hizmet binasinda

Venezuela La Guaira Valisi José
Alejandro Teran ve beraberindeki
heyet Hububat Bakliyat Yagh To-
humlar ve Mamulleri TIhracatcgilar
Birligini ziyaret etti. Baskan Celal
Kadooglu ve Baskan Yardimecis1 Mesut
Acar'mm yer aldig1 gortismede iki iilke
arasinda yapilabilecek is birlikleri
gorusildi.

Kadooglu, 30 milyona yaklasan niifus
biiyiikliigiiyle gida sektori icin 6nemli
bir konumda bulunan Venezuela'nin
en biylik ikinci ithalat kaleminin
hububat olduguna dikkat cekti.

GAIB Hububat Birligi tarafindan Panama ve Venezuela’da diizenlenen sektorel
ticaret heyeti programinin hazirliklar1 kapsaminda, 9 Temmuz 2024 tarihinde
gerceklestirilen 6n heyet ziyaretlerine GAIB Genel Sekreter Yardimcis1i Ahmet
Sahbudak ve Kadooglu Yag Ihracat Miidiiri Thsan Mert katilim sagladi. T.C.
Karakas Biiyiikelcisi Aydan Karamanoglu'nun da ziyaret edildigi 6n heyet
programi kapsaminda Venezuela Dis Ticaret Bakan Yardimcis1 Johann Alvarez
ile goriisiilerek iki iilke arasindaki ticari iligkiler ve firsatlar konusunda fikir
aligverisinde bulunuldu. Sektorel dinamiklere iligkin giincel durumlarin gozlem-
lendigi 6n heyet programi dahilinde ANSA-Ulusal Siipermarketler Birligi,
Venezuela Tarim Bakanligi ile Fedecamaras, Conindustria, Fedeindustria ve
Cavidea gibi onemli kuruluslar ziyaret edilerek sektore ve ihrag¢ iriinlerine
iligkin bilgiler paylasildi. On heyet ziyaretleri kapsaminda ayrica Panama
Biiyiikelgisi Lebibe Giilhan Ulutekin ile Panama Gida Dagiticilar1 Birligi,
Istmefia Distribiitor Firmasi, Panama Ticaret ve Sanayi Odas1 ve 6zel sektor
temsilcileri ziyaret edildi.

Tarim ve Orman Bakanm Saymn ibra-
him Yumakli'nin tesrifleriyle Sektor
Paydaglar1 Toplantis1 GAIB hizmet bi-
nasinda gerceklesti. Gaziantep Biiyiik-
sehir Belediye Bagkani Fatma Sahin,
Gaziantep Milletvekilleri Abdulhamit
Giil ve Ali Sahin, GAIB Koordinator
Bagkam Fikret Kileci, Hububat Bakli-
yat Yagh Tohumlar ve Mamulleri
Thracatgilar1  Birligi Bagkani Celal
Kadooglu, Hali TIhracatcilar1 Birligi
Bagkan1 Zeynal Abidin Kaplan ile ¢cok
sayida STK ve kamu kurumu temsil-
cisinin yer aldig1 toplantida; sektoriin
giincel durumu istisare edildi.

‘s ": f r:“dt;-.__ N !S‘ ' %

22-29 Eyliil arasinda Panama ve Ve-
nezuela’da diizenlenen sektorel ticaret
heyeti programi kapsaminda Pana-
ma’daki ikili goriismeler, firmalari-
miza ve iiriinlerimize gosterilen yogun
ilgiyle gerceklesti. B2B goriismelerine
katilan Panama Ticaret Bakan Yar-
dimcisi1 Carlos Arturo Hoyos, Panama
Biiyiikelcisi Lebibe Giilhan Ulutekin
ve Ticaret Miisaviri Halise Biisra
Unsal Hiir katihmer firmalarla ihrag
iiriinlerine iligkin goriis aligverisinde
bulundu. Program Karakas-Venezu-
ela’da 2. Venezuela Tiirk Thra¢ Uriin-
leri Fuariyla es anli gerceklestirilen
ikili goriismelerle sona erdi.
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AHBIB italya’'da

AHBIB, Tiirkiyenin hububat, bakli-
yat, yagh tohumlar ve mamulleri ihra-
catinda iist siralarda gelen Italya'ya
sektorel ticaret heyeti etkinligi dii-
zenledi. 25-28 Eyliil tarihlerinde
gerceklesen Salerno Ticaret Heyeti
kapsamindaki B2B ikili goriismelerine
20 Tirk firmas1 katildi. Ikinci gii-
niinde saha ziyaretleri yapilan heyet
kapsaminda ftalyan firmalar yerinde
ziyaret edilerek paketleme ve depo-
lama prosesleri incelendi; siiper-
market ziyaretiyle market iriinleri ve
fiyatlarm hakkinda bilgi edinildi.
Toplamda, 21 ftalyan firma ile B2B
gorlismeler gerceklestirildi.

| & |
‘ BB y
T.C. Ticaret Bakan Yardimcis1 Volkan Agar, 25-28 Eyliil tarihleri arasinda diizenlenen PET IZMIR 2024 Fuarini
ziyaret ederek EIB Hububat Bagskam1 Muhammet Oztiirk, EIB Koordinator Bagkan1 Jak Eskinazi, ESUHMIB
Baskan Bedri Girit esliginde birligin info-standi ve iiye firmalarm stantlarinda sektor temsilcileri ile bir araya geldi.
Bagkan Muhammet Oztiirk'iin agihis konugsmasim gerceklestirdigi fuarda EIB Hububat yoneticileri ayrica, eveil
hayvan mamalar1 sektoriindeki tiye firmalariyla iligkilerini kuvvetlendirmek ve sektorii olabildigince yakindan

tanimak icin iiye firmalarin stantlarini ziyaret etti. Birligin faaliyetleri hakkinda bilgi verilen ziyaretlerde, firma
temsilcileriyle sektordeki gelismeler ve is birligi olanaklar1 degerlendirildi.

Ege Thracata Birliklerinin gida
sektorlerinde yiiriitmekte oldugu ABD
Turquality Projesi kapsaminda ABD’li
sefler Tom Macrina ve John Byrne’in
Izmir ziyareti cercevesinde Birlik
Bagkanlari, Ticaret Bakanhg yet-
kilileri ve basimn mensuplarinin kati-
limiyla basin  toplantis1 diizenledi.
Konugmasinda projenin ABD’ye olan
ihracatimizi  arttirmada  Onemini
vurgulayan EIB Hububat Bagkan
Muhammet Oztiirk, yiiriitiilen UR-GE
projeleri kapsamlnda planlanan ti-
caret heyeti, fuar katilimi gibi faali-
yetlerin ABD Turquality Projesine
eklemlenerek ABD pazarinda daha
etkin tanitim yapilacaginin miijdesini
verdi.
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Tiirkiye Gida Thracatcilar1 Ticaret Bakanhg Turquality Destek Programi ile desteklenen Bulgur Tanitim Projesi kapsamin-
da, Rusya’'nin 6nde gelen kamu kurumlari ve sivil toplum kuruluslarinin temsilcilerini Moskova’da agirladi. Tiirkiye'nin ev
sahlphglnde diizenlenen tanttim programina T.C. Moskova Biiyiikelcisi Tanju Bilgic, TIM Hububat Bakliyat Yagh
Tohumlar ve Mamulleri Sektor Kurulu Bagkani Ahmet Tiryakioglu ve AHBIB Bagkani Veysel Memis eslik etti.

Gastronomi alanindan Rus ilgililerin yogun ilgi gosterdigi etkinlikte iinlii Sef Arda Tiirkmen tarafindan hazirlanan nar
eksili bulgur salatasi, yogurt yataginda sarimsakh bulgur koftesi, kaymakh firik tizerinde kayisili uzun pigmis kuzu eti ve
dag meyveli kakaolu bulgur puding misafirlere ikram edildi. Kampanyanin outdoor ayaginda ise Moskova’nin en 6nemli
meydanlarinda Tiirk bulguruna yonelik tanitimlar gerceklestirilirken, diizenlenen market etkinliklerinde ise AHBIB

Baskan Veysel Memis, Yonetim Kurulu Uyeleri Sahin Sayilir ve Serdar Yildizgorer yerinde gozlemler yapti.

AHBIB Baskani Veysel Memis,
Rus medyasi ile bulustu

Tanitim  kampanyas1 kapsaminda
AHBIB Bagkan1 Veysel Memis, Rus-
ya'nin en eski ve koklii medya kurulu-
su Komsomolskaya Pravda Media’da
besi ana akim, iki sektorel olmak {ize-
re yedi farkli Rus medya kurulusu ile
basin toplantisi diizenledi. Toplantiya,
KP, Interfax, VM, AIF, Sobaka,
Agroinvestor ve Teleprogramma med-
ya kuruluslari katildi.

AHBIB  Bagkam
Rusya’nin  Tiirk
onemi, Rus tiiketicisinin 6nem verdigi
noktalar, Tirk bulgurunu rakiplerin-
den iistiin kilan nitelikler, 2024’iin

Veysel Memis,
ihracatcilar1  igin

ikinci yarisinda ve 2025 yilinda
Tiirkiye'nin Rusya’ya olan ihracatini
etkileyecek faktorler ve Tiirk iretici-
sinin dogal ve organik bulgur iiretmek
icin kullandig1 yontemler hakkinda
detayh bilgiler verdi. Rusya'nin tek is
diinyas1 kanali olan RBK televizyonu-
nun da konugu olan Baskan Veysel
Memis, Tiirk bulgurunun Rus halkina
ve is insanlarina tanitimi ve Rusya'ya
bulgur ihracatimn artirmak icin
ger-ceklesecek  projeler  hakkinda
acikla-malarda bulundu.

TGi Uyeleri World Food Moskova Fuar’'nda bulustu
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Tiirkiye Gida Ihracatcilar1 17-20 Eyliil 2024 tarihlerinde Rusya’nin bagkenti
Moskova’da gerceklestirilen ve diinyanin en 6nemli gida fuarlarindan kabul
edilen World Food Moskova Fuarrnda, Gilineydogu Anadolu Hububat Bak-
liyat Yaglhh Tohumlar ve Mamulleri Thracatcilar: Birligi koordinasyonuyla bir
araya geldi. Sektorel iiriinlerin tamitiminin yapildig1 fuarda, sektoriin ana
ihrac tirtinlerinden olusan meniilerin sunuldugu tadim etkinligi diizenlendi.
World Food Moskova Fuari; her yil diinyanin pek cok iilkesinden yiizlerce
isletmeyi, Rusya’nin taninmig market zincirlerinden perakendecilerine, top-
tancilarindan iireticilerine, gida sektorii alicilariyla ayni cat1 altinda topluyor.
Fuarin iirtin kategorilerinde; dondurulmus ve konserve hazir yiyecekler, se-
kerleme ve hamur isleri, organik ve saglikh yiyecekler, taze ve kurutulmus
meyve, sebze, yaglar, soslar, et ve et tirlinleri, balik ve deniz iiriinleri, cay,
kahve gibi yenilebilir iiriinler bulunuyor.
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“Rusya’nin komsulanyla is birligi icinde olmaya ihtiyaci var”

Uluslararas: ticarette tarihin en biiyiik yaptirimlariyla karsi karsiya olan Rusya
ile ticarette, gida sektoriiniin stratejik onemine dikkat ceken TIM Hububat
Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskani Ahmet
Tiryakioglu etkinlikte yaptig1 konusmada sunlar1 soyledi:

“Batih iilkelerin genisleyen yaptirim kararlarinin, Rusya’ya ihracatimiza etkisi 8
aylik siiregte 1,2 milyar dolar1 buldu. Bu yaptirimlar 6zlinde savunma sanayisi,
lojistik ve havacilik gibi savasla iligkili sektorleri hedef aliyor goriinse de gida
ticaretimizde kayiplar oldu. 150 milyona yaklasan niifusunu besleyebilmek i¢in
Rusya’nin komsulariyla ig birligi icinde olmaya ihtiyaci var. Rusya’da hane halki,
gelirlerinin {icte birini gidaya erisim i¢in harciyor. Ulkede tarimsal araziler
toprak varliginin yilizde 13 gibi diisiik bir oranini olusturdugundan, Rusya her
yil 30 milyar dolara civarindaki gida ithalati yaparak, tedarikgi iilkelerin hedef
pazarlarindan birini olusturuyor. Tiirkiye'nin Rusya’ya toplam ihracatindaki
daralmay gida sektorii onciiliigiinde asabiliriz.”

“Rus marketlerinde urunlerimizin sayisini artirabilirsek alici buluruz”

Rusya ile gida ticaretinin onemine dikkat ceken Tiryakioglu, iki iilke arasindaki ticarette mevcut durumu soyle

degerlendirdi:

“Yaklagik 130 milyon tonluk tahil re-
koltesiyle diinyanin ilk 5 iiretici iilkesi
arasinda yer alan Rusya’dan, Dahilde
Isleme Rejimi kapsaminda ithal ettigi-
miz lriinleri isleyerek farkh cografya-
lara satis yapiyoruz. Bu iilkeden bug-
daydan muisir {iriinlerine, aygicegi to-
humundan ham aycicegi yagina kadar
birgok iiriin tedarik ediyoruz. Bu is
birligini Rusya pazarindaki yeni adim-
larla daha da pekistirebiliriz. Rusya’da
her y1l 500 milyar dolara yakin pera-
kende satig yapiliyor, bu ticaretin ne-
redeyse yarisini gida iiriinleri olustu-
ruyor. Eger Rus marketlerinde Tiirk
gida iirlinlerinin sayisim artirabilirsek
mutlaka alic1 buluruz.”

Tirkiye
£
L B

Slav mutfaginda ¢avdar, yulaf ve karabugday gibi besleyici tahillarin 6nemine dikkat ¢eken Tiryakioglu, bulgurun talep
gorecegine inandiklarin belirterek sozlerini séyle tamamladi:

“KG basina ortalama ihracat birim fiyatlarimiz bugday ununda 0,38 dolar iken, bulgurda 0,59 dolar seviyesinde. Bir ton
bulgurda fark 210 dolar1 buluyor. Ustelik bu neredeyse rakipsiz oldugumuz bir alan ¢iinkii tiim diinya bulgurun bir Tiirk
trtinii oldugunu biliyor. Rusyanin iklim kogullar1 nedeniyle, halkin dondurulmus veya dogasi geregi uzun siire
saklanabilir tirlinlere ihtiyaci var. 2023 yilinda 150 milyon dolarhik bulgur ihracatimizin yaklasik yiizde 7’sini Rusya’ya
yapmistik, tanitim ¢aligmalarimizin katkisiyla bu oran yiizde 20 seviyelerine tasimak istiyoruz.”

“Tiirk bulgurunu Rus halkina sevdirmek, bu
tiriintin Rus mutfaklarina ve restoranlarinda
meniilere tasimak icin faaliyetler yiiriitiiyo-
ruz. Diinya ¢apinda bir ¢calisma gergeklesti-
riyor ve Diinya Bulgur Giinii ilan etmeyi
hedefliyoruz. Hedefimiz 2025 yih hasat done-

. minde bu ilamimizin Birlesmis Milletler tara-

AHBIB Baskani Veysel Memis

findan kabul gormesi.”

“Bulgur, Tiirkiye'nin en onemli, en kadim ve
en kutsal tiriinlerinden biri. Her evde mutla-
ka yer alan, her hanenin vazgegemedigi ¢ok
ozel ve kutsal bir tiriin. Bulgur ile yapilacak
yemegin haddi hesaby, gesidi, sitmiri yoktur.”

_,ﬂ Lo
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To receive report regularly via email,
please subscribe to our website.
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Turkish Food Exporters Introduced bulgur to Russia

Our Sector Board Members evaluated the food sector
at the heart of exports at WorldFood Istanbul

TURKISH GRAIN B
GENERAL MA




[
TG I I f
I n o January-September 2024

Cereals, Pulses, Oil Seeds and Products Export

Produci‘s Wheat Flour

Pasta

Sweet Biscuits and Wafers

Sunflower Ol

Cocoa-free Sugar Products

Other Food Prep. w/ Chocolate & Cocoa

Other Food Preparations
8 7 Cat and Dog Foods
, Red Lentils

billion dollars Other Pastry Products

Soybean Oil and Its Fractions
Wheat and Mixtures

Other Sugars

Yeasts and Baking Powders

Sunflower Seeds million dollars

0.0 200.0 Z20[0X0) 600.0 800.0 1000.0

. Algeria ____ German
Countries 340 20 by
United Kingdom__ 228
467 197 Russian Fed.

176,

Djibouti
252

million dollars

seiaons [T Ton o
(e7.1]] AKIB (07.1] ]
e[ =

million dolars

TGi report - Issue 4




TGI Chairman Ahmet Tiryakiogdlu:

“We can increase our share in global agricultural

product to 3 percent.”

While agricultural production and
consumption have increased in the
last 20 years due to the high popula-
tion and income growth in the world,
the axis shift due to demographic de-
velopments has changed the inter-
national agricultural trade model. To-
day, India and South East Asia stand
out as consumption centers, while the
Black Sea and Central Asia regions
stand out in terms of production. The
share of Russia and Ukraine, two of
the largest producing countries, in to-
tal grain exports is around 24 percent,
and when Kazakhstan, Bulgaria and
Moldova are included, this share
reaches a very high 43.4 percent.

We are going through a process called
“de-China-ization”, in which the US
and EU countries want to reduce their
trade dependence on China not only
in food but in all areas. This new era
puts “developing countries” at the
forefront to ensure agricultural supply
security. As regionalization trends in
trade become more widespread, trade
with close and neighboring countries
is becoming more important.

Turkey, which has great opportunities
for food trade in this new interna-
tional process, has some features that
only a few countries in the world have.
We are the gene center of wheat and
pulses. We have the greatest potential
in endemic plant varieties in the
world. We have the advantage of Cus-
toms Union with EU countries. In ad-
dition, we can speak the same lan-
guage with countries that do not know
each other and trade with very dif-
ferent segments. We also have the in-
frastructure and logistics power to
market food products to the world.
Despite all these potentials, our share
in the world's annual agricultural out-
put of 4.5 trillion dollars is around 70
billion dollars; if we succeed in be-
coming the center of food and agri-
cultural products trade in the new glo-
bal model, we can double our share in
the world and increase it to 3 percent.

The cereals, pulses, oilseeds and pro-
products sector is the strategic trade
area for Turkey's high targets in global
agriculture and food trade. According
to 2023 data, our sector has realized

more than half of the 23.4 billion dol-
lars of herbal product exports in our
country. The cereals sector is the
apple of our country's eye in agricul-
tural trade, producing 2 percent of the
800 million tons of wheat and 5.5 per-
cent of the 148 million tons of barley
produced in the world annually.

The aim of Turkish Food Exporters is
to create a strong brand in line with
the production and trade potential of
our industry and to strengthen our in-
ternational cooperation with new con-
nections. I would like to express my
gratitude to all our stakeholders who
have supported us in this field, in
which we have made significant prog-
ress under the leadership of our Sec-
tor Board, and who have given us
strength by standing by us under all
circumstances.

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses,
Qil Seeds and Products Sector Board
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Turkish Grain Board General Manager Ahmet Guldal:

“Turkiye is an important player in regional food trade.”

Operating with the mission of taking measures to protect producers and consumers by regulating the markets for
agricultural products, especially cereals, the Turkish Grain Board plays an important role in the agricultural sector with its
nationwide purchasing points and contracted licensed warehouses. We talked to Ahmet Giildal, General Manager of the
Turkish Grain Board, about TGB's activities and developments in agricultural production in Tiirkiye.

Our purchase activities will
continue until the last
product supplied by our
producers is received.

What was the total size of the
purchases realized as of the end
of September 2024 in terms of
quantity and value? Could you
make a general evaluation of the
work carried out for the pro-
ducers who want to deliver their
products?

As TGB, we broke a record by purcha-
sing over 13 million tons in 2023. In
the 2024 grain procurement period,
we are carrying out procurement acti-
vities smoothly at a total of 669 dif-
ferent points, including 383 TGB pro-
curement points and 286 licensed
warehouses contracted throughout the
country. In paddy, we provide on-site
service to our producers by open-ing
temporary purchasing centers at 10
points where production is intense.
We estimate that around 5 million
tons of products will be purchased by
the end of the year, which will be a-
bove the average of many years.

Our appointment and purchase activi-
ties will continue until the last pro-
duct supplied by our producers is
received. We have made and continue
to make our product fee payments
within an average of 30 days this year.

We aim to ensure the healthy func-
tioning of market dynamics in grain
markets through TGB procurement
policies and to prevent producer vic-
timization through our intervention
purchases. At this point, we see that
we have successfully achieved the tar-
geted goal.

What are the advantages of
working with licensed ware-
houses for producers?

The licensed warehousing system
spreads the product supply through-

out the year, ensures that the products
are stored in modern warehouses for a
long time in a healthy and reliable
manner, brings more buyers and sel-
lers together by trading the products
on the national stock exchange, fa-
cilitates product trade and provides fi-
nancial support to our producers by
offering credit opportunities.

Producers who sell their products as
EWRs through licensed warehouses
are exempt from 2 percent withhold-
ing tax and 2 percent SSI premium
deduction. Producers who store their
products in licensed warehouses are
offered the chance to use a 9-month
term loan (upper limit is 15 million
TL) up to 75 percent of the product
price from Ziraat Bank and Agricultu-
ral Credit Cooperatives, and the inte-
rest is fully covered by the state.

In addition, 60 percent of the rental
fee and 50 percent of the analysis fee
in the licensed warehouse rental tariff
determined by the Ministry of Trade
are covered by the Ministry of Agricul-
ture and Forestry, and a maximum of
3 thousand TL transportation support
is provided.

Can you provide information a-
bout TGB's efforts to create new
warehouse areas and open stack
areas? What measures do you
take when product purchases
exceed the capacity of TGB
warehouses and leased licensed
warehouses?

In 2008, TGB launched the project of
building warehouses with long-term
lease guarantees in order to reduce
the increasing need for warehouses in

TGi report - Issue 4




our country. This project laid the
foundation for licensed warehousing,
which would later become widespread
in our country.

With the contributions of this move
pioneered by TGB, our country has
now reached an installed licensed
warehouse capacity of 12 million tons
with modern storage conditions.
When the warehouses with operating
permits are completed, a capacity of
approximately 20 million tons will be
reached.

TGB purchases products primarily
from TGB warehouses and licensed
warehouses that have signed a proto-
col with TGB. In cases where these are
not sufficient, warehouses are rented
from third parties. If these are also
insufficient or unavailable, the
products are taken to polyethylene
open stacks in order to prevent the
producers from being victimized.

Is the appointment system suffi-
cient? How do you meet the de-
mands of the producers in this
direction? Do you have any new
investments to ensure develop-
ment in this direction?

TGB has been conducting grain pur-
chases by appointment system since
2013 in order to prevent producer
victimization, to ensure that purcha-

ses are carried out in a planned man-
ner and to provide equal service to all
producers. With this system, long
queues in front of TGB buying points
and waiting times of up to 4-5 days
during peak periods have been elimi-
nated. Producers can now deliver
their products to TGB on the day they
make an appointment.

In addition to our own purchase po-
ints, we have also integrated the emp-
ty capacities of licensed warehouses
that have signed a protocol with our
institution into the TGB appointment
system as of 2023 and ensured that
producers benefit from licensed ware-
houses with priority.

By making additional updates to the
appointment system, such as increa-
sing the appointment capacity and ex-
tending the duration of the appoint-
ment purchase schedule, we have
eliminated the problems experienced
by our producers in previous years as
of this purchase period.

In the last quarter of 2024 and in
2025, what do you think will be
the impact of geopolitical risks
on world food markets? How do
you expect global developments
to affect our food exports?

Today, world food markets are going
through a significant transformation

‘.

“Tiirkiye will continue to stand out with its quality and reliable products by
adopting the principle of sustainability in the agriculture and food sector.”

B
£ida

process due to increasing geopolitical
risks and climatic uncertainties. As of
the last quarter of 2024 and 2025,
these risks are expected to become
more pronounced. In particular, we
believe that ongoing global military
tensions, trade restrictions, volatility
in energy prices and disruptions in
international grain trade may cause
significant fluctuations in food prices
in the coming period.

Tiirkiye is an important player in the
region's food trade thanks to its strong
agricultural production infrastructure,
strategic geographical location and
logistical advantages. However, global
geopolitical tensions may pose some
risks to our export performance. In
the 2024-2025 period, possible
increases in energy and transportation
costs, changes in trade routes and
disruptions at ports, political and
economic instability in target markets
may challenge the competitiveness of
our exporters.

On the other hand, disruptions in
supply chains and regional supply
shortages may also create new oppor-
tunities for Tiirkiye. At this point, our
duty as TGB is to guarantee the in-
come of our producers by maintaining
the balance between domestic supply
and demand and to support the com-
petitiveness of our exporters in inter-
national markets.

Tiirkiye will continue to stand out
with its quality and reliable products
by adopting the principle of sus-
tainability in the agriculture and food
sector. We will continue to be a strong
player in exports as well as main-
taining the stability of the domestic
market, especially through licensed
warehousing, expanding the use of
technology and support policies for
producers.

Despite the increasing uncertainties in
the world, we believe that we will
achieve positive results in food
production and exports thanks to
Tiirkiye's agricultural strength and
strategic moves.
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International Food Products and Technologies Fair - WorldFood Istanbul, which provides the opportunity to exhibit and
discover the latest innovations and trends in the food industry, hosted its guests at Tiiyap Convention and Exhibition Cen-
ter between September 6-9, 2023. A total of 64,146 visitors from 161 countries and 1,117 exhibitors from 38 countries
took part in WorldFood istanbul for 4 days. In the first session of the opening day, the Chairmen’s Session was held with
the founding executives of the Turkish Food Platform. In the panel titled “The Food Sector at the Heart of Exports and the
Roadmap to 2024” moderated by Agriculture Editor irfan Donat, Sector Board Members addressed the visitors.

Turkiye, with an agricultural output of 70 billion dollars, has a 1.5 percent share in the
world's agricultural output of 4.5 trillion dollars. The share of Russia and Ukraine in grain
exports is 24 percent. When we include Kazakhstan, Bulgaria and Moldova, the share of
these countries in world exports rises to 43 percent. As a country at the crossing point of the
food corridor, we want to increase our share in the world's agricultural output to 3 percent.
We have formed a very special alliance with the Turkish Food Exporters brand. We believe
that we will definitely achieve our goals.

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board

Turkish manufacturers, industrialists and exporters have made significant investments in
high technology and capacity in the last 20 years. But most importantly, Turkiye's perspec-
tive on quality has changed. If we are able to increase our exports every day, this shows
that our understanding of quality has changed significantly. For the sustainability of this
success, we need fo invest more in branding and be more generous. In the world,
especially the private label sector is growing day by day, and in this competition, our
exporter industrialists need to spend more money on value-added products, in other
words, on R&D.

Celal Kadooglu
Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association

We came together with the Cereals, Pulses, Oil Seeds and Products Exporters' Associations,
TGDF, ETUDER and all sector representatives related to food and decided to unite in a
single fair. We aim to make WorldFood istanbul one of the world's leading fairs such as
GULFOOD, ANUGA, SIAL PARIS, which are known worldwide. The food industry has the
potential to grow with sustainable production and innovative solutions. The exhibition of
environmentally friendly products at the fair will raise awareness in this direction in our
sector. It is important to use sustainable production models and environmentally friendly
technologies. We also need to speed up manufacturing to accelerate exports. For this, we
need fo increase our existing capacities.

Kazim Tayeci
Chairman of istanbul Cereals, Pulses, Oil Seeds and Products Exporters' Association
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When it comes to competition in the global market, | can first say that we start the match
1-0 down. Unfortunately, we are affected by the taxes imposed on us by the countries we
export fo. Since many countries work within the framework of Free Trade Agreements or
Customs Union agreements, we have problems in this regard. While the countries in our im-
mediate geography act in unions, we are unfortunately left alone. We are constantly con-
veying our demands for Free Trade Agreements to the necessary authorities, and we

believe that if there is a development in the coming periods, we will be at an equal level
in competition.

Veysel Memis
Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters' Association

Wars in the world are no longer world wars, but proxy wars. As a simple example, anyone ‘;
who looks a little deeper into the issue knows who is causing the problems in the Red Sea {;
today and for what purpose. And what does this problem cost us? When the Red Sea is
out of the way, products are transported in 90, 120, 150 days through other places. Failure
to deliver these products means not getting paid for them. International shipping and
fransportation is a very sophisticated subject. | think TUrkiye, as a country that does not
have many options in the future other than exports, should have a simulation of this
problem.

Nihat Uysall
Chairman of Central Anatolian Cereals, Pulses, Oil Seeds and Products Exporters'
Association

Today, the concepts of sustainability, resilience, decarbonization, traceability and
digitalization come to the fore in the world. It is not enough just fo be a supplier, you need
to be an approved supplier and give importance to food safety. If you do not have
certain certificates accepted by the world, the importer does not even show inferest in
you. This is a process that will become increasingly difficult, but as far as | can see, all our

companies in Turkiye can easily fulfill these expectations. Because we can quickly adapt
ourselves to technology and arfificial intelligence. When you visit our fair and examine our
products, you feel as if you are visiting a fair in Europe or America.

Muhammet Oztirk
Chairman of Aegean Cereals, Pulses, Oil Seeds and Products Exporters' Association

Our main difference with our competitors is that we are an agricultural country. The reason
why we have a 1.5 percent share of the world in terms of total output is that the diversity of
Anatolia is really at the center of our culture and this culture leads to a diversity in food.
Our population is an important power and our domestic consumption is the main dynamo
of exports. Because a company cannot reach the scale to export the day it is established,
it must first pass the start-up period. We export more than we consume and we can do this
by using raw materials from other countries. If there was not such high consumption in the
domestic market, such an infrastructure would not have been created in Turkiye and such
high investments would not have been made.

Eren Ginhan Ulusoy
Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters' Association
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Chef Yunus Emre Akkor:

No real value that we cannot base on tradition can
catch the universal in production.

Chef Yunus Emre Akkor, who specializes in Ottoman, Anatolian and Middle Eastern cuisines with his culinary research
and was awarded the Presidency of the Republic of Tiirkiye's Culture and Arts Grand Prize in 2022, contributes
significantly to the promotion of Turkish culinary culture and Tiirkiye with his twenty-five years of culinary experience.
We had a pleasant conversation with Yunus Emre Akkor, who has won awards in many national and international

competitions, on the main products of our cereals, pulses, oilseeds and products sector.

“The fertile soil, air and water
of Mesopotamia, as well as
13,000 years of genetic
memory, have made
Anatolian grains and pulses
both more nvutritious and
better in terms of flavor.”

Cereals and pulses are among
the indispensable ingredients of
Turkish cuisine. What do you
think makes these ingredients
such integral elements of our
culinary heritage, and what dis-
tinguishes these products from
others in terms of quality, flavor
and nutritional value?

Since the Turks were a nomadic
society in Central Asia, they generally
lived on meat, dried yogurt and tail
fat. After migrating to Anatolia, they
started a different dietary culture by
mixing meat with the grains and
pulses they found.

The society, which had been fed
exclusively with meat for centuries,
used meat as an auxiliary ingredient
or did not use it at all and instead
added many new dishes made only
with grains and pulses to its culture.

Grains and pulses production, which
started in Anatolia around 13,000
years ago, took almost 5,000 years to
reach Europe. The fertile soil, air and
water of Mesopotamia, as well as
13,000 years of genetic memory, have
made Anatolian grains and pulses
both more nutritious and better in
terms of flavor than those grown in
other parts of the world.

How do you think traditional
Turkish ingredients such as
grains and pulses can inspire
innovative recipes that appeal to
international palates? How do
you incorporate them into dish-

es that are both nutritious and
appealing to a wide audience?

As a principle, I am in favor of presen-
ting the old recipes of centuries past
to humanity in the most accurate way
without interpretation today. For this
reason, I serve all the recipes from the
past today by applying them as they
are, without changing them at all.

For this reason, I work to ensure that
today's  societies, which  have
succumbed to fast food culture, do not
forget the unique dishes that are the
common heritage of world culture and
that they are passed on to future
generations.

Bulgur, often praised for its
unique taste and versatility, has
a special place in Turkish cui-
sine. What do you think dis-
tinguishes bulgur from other
cereals and makes it special?
Can you share some of your fa-
vorite dishes made with bulgur?

First of all, I must say that the unique
smell, taste and nutritional value of
bulgur grown in Anatolia is much
higher than other grain products in
the world. Throughout history, bulgur
has been one of the most widely used
and processed pulses in Anatolian
society because it is easily accessible
and affordable. In my own kitchen, I
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make many delicacies with bulgur.
Among these, bulgur vaccine with
turmeric, which is one of Mevlana's
favorite dishes from Mevlevi cuisine,
ranks first. In addition, tandoori soup,
which is made by placing many pulses
including bulgur and whose flavor
increases with winter roasting, takes
its place on my table in many in-
vitations. Bulgur pilaf with vermicelli
made with plain oil is also among my
favorite dishes.

Are there any lesser-known Tur-
kish dishes containing grains
and pulses that you think de-
serve more attention? How can
our chefs help preserve these
recipes?

I think Sheikh Mualla, a dish made
with lentils in the Hatay region, is
both vegetarian and vegan. I think this
dish can easily find its place in world
cuisines. Besides, bulgur, which has a
very high nutritional value and is
healthy at the same time, is not yet in
the place it deserves in the world. But
I believe that in the near future bulgur
will become much more valuable and
will find a place in world cuisines.

TR

The only thing our chefs can do to
preserve recipes is to think that
traditional dishes do not need any
interpretation.

Looking to the future, what is
your vision for the role of Tur-
kish cereals and pulses in the cu-
linary world? How do you see
them influencing trends in gast-
ronomy?

The future of food lies in traditional
agriculture, traditional products and
traditional food. Although artificial
intelligence, advanced technologies
and many innovations that make life
easier help us in every way, none of
them can help us make delicious food
that will convince the human palate.
Human beings love adventure, so they
will try to make many new arrange-
ments for it. But none of them will be
able to overcome traditional ingre-
dients and traditional cooking
methods. If human beings want to
consume healthy and clean food, they
will realize that pulses and traditional
recipes are indispensable in all cir-
cumstances. The gastronomy trends of
societies that are aware of this will

always be shaped accordingly.

What do you think would be the
most effective strategies to pro-
mote Turkish food and ingre-
dients on a global scale?

Food can be described neither
through a photograph, nor through a
video montage, nor through a book, in
fact it can be described, but we can
discuss how effective it is. A spoonful
of a dish cooked with traditional
touches and traditional ingredients is
convincing enough. In other words, it
is a long way for us to introduce our
dishes, which we make with the right
ingredients, the right techniques and
good products, to foreigners, no
matter who they are, on all the plat-
forms we can find. With this method,
we should continue to introduce our
food to the world without getting
tired, tired and tireless.

And we must not forget that; no real
value that we cannot base on tradition
can catch the universal in production.
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Our Associations, which represent our products and exporter companies around the world
with the promotional activities carried out under the Turkish Food Exporters brand, attract
great interest from the press in Turkiye with the communication activities they realize. While
the monthly data of the cereals, pulses, oilseeds and products sector in Turkiye are regularly
announced to the press by the Sector Board, our Associations under the umbrella of the TGI
share the results and activities carried out in their regions of activity with the press.
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Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Ahmet Tiryakioglu:

YUKSER

-yt

“We expected the increase in wheat supply and stocks in the world to pull prices
down. Compared to last year, we experienced an export revenue loss of nearly 100
million dollars as a country only due to the decline in wheat flour exports. As the
world's largest wheat flour exporter, we closely follow the expectations of
enterprises that buy raw materials from abroad. We exchange information with all
our public institutions, especially TGB, on the most appropriate solutions for the
country's interests.”

BusinéssNews

Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

“We do not have the luxury of losing investors, on the contrary, we are a country
that needs to grow with new investments. However, we see that our companies,
which have lost their competitiveness as a result of the policies implemented, have
to go to other countries to continue their existence. In an environment of high
inflation and interest rates, and as a result of the exchange rate policy that is almost
in place, companies prefer to go to Egypt and Far East countries where production
S o costs, especially energy and labor, are lower. We regret these shifts, which will also
o ' negatively affect the employment market.”
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Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Kazim Taycu:

“The biggest reasons for the increase in our current exports are that our sales
network is very widespread, we sell in a very wide range, Tiirkiye has become a
distribution point for agricultural products especially for European, Central Asian,
Middle Eastern and African countries, and Mersin Port has become a regional food
distribution center. Tiirkiye's strong investments in food and processed agricultural
products are one of the strongest aspects of our export growth.”

Memis: Tiirk bulguru Ruslarin
restoranve mutfaginagirecek

DUNYA

Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Veysel Memis:

“Bulgur is one of the most basic foods of Turkish cuisine. The fact that Tiirkiye, the
first country to produce bulgur with industrial methods, is today the world leader
in both production and exports is due to these deep-rooted traditions. We are
carrying out a worldwide study and aim to declare World Bulgur Day. Our goal is to
have this declaration accepted by the United Nations during the 2025 harvest
period.”

clionomim

Kedi képek mamasinda ihracat hedefi 140 milyon dolar m

somanda b akams 140 mibyon dalars e by,

Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Muhammet Oztiirk:

uuuuuu - “The pet food sector, which reached a market size of approximately 25 billion
S e A e dollars in 2023 in terms of export volume worldwide, has gained an even faster
momentum in our country. The export volume of the sector in Tiirkiye, which was
4.5 million dollars in 2014, increased 27 times in 2023 and reached 122 million
dollars. As of January-September 2024, we have exported 102 million dollars to
approximately 100 countries. We expect this figure to increase to 140 million
dollars by the end of the year.”

EMILLIGAZETE

Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Eren Giinhan Ulusoy:

“We estimate that wheat production figures may decrease slightly at the end of the
season due to changes in climatic conditions. We are in a period when inflation is
felt in every field and the increase in input costs is felt. When we look at the price,
we have encountered a lower increase in terms of our farmers compared to
previous years. However, if we compare this with the world market, we have
realised an increase far above the world market. Because world prices have fallen

considerably compared to the previous season. From 400 dollars to 220 dollars, we
see a world price in wheat.”
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News from our Associations
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Sector Board came together in istanbul

Cereals, Pulses, Oil Seeds and Products Sector Board Meeting was held on 02 September 2024 with the presence of
Mehmet Azgin, Director General of Imports of the Ministry of Trade and Halis Kaya, Head of Agricultural Products
Department of the General Directorate of Export of the Ministry of Trade. At the meeting, which was attended online by
Mustafa Giimiis, General Director of Customs of the Ministry of Trade, the problems and solution suggestions of the

sector were expressed and consultations were held to increase the exports of the sector. g

IHBIR Vice Chairman Semsettin
Memis, Board Member Mehmet Tag
and TIM Delegate Tugba Siirmeli
visited F Istanbul 2024 Food, Beve-
rage Products and Productlon Tech-
nologies Fair held at istanbul Expo
Centre between 10-13 July 2024.
IHBIR delegation visited its mem-
bers participating in the fair and
wished them success by getting in-
formation about the opinions of the
companies about the fair.

Kazim Tayci, Chairman of the Board
of Directors of IHBIiR, and Ismail
Giil, Member of the Board of Direc-
tors, visited the ISM Middle East
2024 Fair held in Dubai between 24-
26 September 2024.

N

[MIDDLE EAST]

The opening ceremony of Tiirkiye's
National Participation in the Ame-
ricas Food & Beverage Fair, which
was held in Miami between 16-18
September 2024 and organised by
IHBIR, was held by Turkish Re-
public Miami Consul General Resul
Sahinol, Miami Commercial Attaché
Omer Ince, World Trade Center Pre-
sident Ivan Barrios, THBIR Chair-
man Kazim Tayci and THBIR Board
Member Ismail Giil
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Sector Stakeholders Meeting at GAIB service building

José Alejandro Teran, Governor of La
Guaira, Venezuela, and the accom-
panying delegation visited the Cereals,
Pulses, Oilseeds and Products Expor-
ters' Association. During the meeting,
Chairman Celal Kadooglu and Vice
Chairman Mesut Acar discussed the
possible cooperation between the two
countries.

Kadooglu pointed out that the second
largest import item of Venezuela,
which is in an important position for

the food sector with a population size
approaching 30 million, is cereals.

Within the scope of the preparations for the sectoral trade delegation
programme organised by GAIB Cereals Association in Panama and Venezuela,
GAIB Assistant Secretary General Ahmet Sahbudak and Kadooglu Oil Export
Manager Thsan Mert participated in the preliminary delegation visits held on 9
July 2024. Within the scope of the preliminary delegation programme, where
the Turkish Ambassador to Caracas Aydan Karamanoglu was also visited, the
Deputy Minister of Foreign Trade of Venezuela Johann Alvarez was interviewed
and ideas were exchanged on trade relations and opportunities between the two
countries. Within the scope of the preliminary delegation programme, ANSA-
National Supermarkets Association, Venezuelan Ministry of Agriculture and
important institutions such as Fedecamaras, Conindustria, Fedeindustria and
Cavidea were visited and information on the sector and export products were
shared. Within the scope of the preliminary delegation visits, Lebibe Giilhan
Ulutekin, Ambassador of Panama, and representatives of the Panama Food
Distributors Association, Istmefia Distributor Company, Panama Chamber of
Commerce and Industry and private sector were also visited.

The Sector Stakeholders Meeting was
held at GAIB service building with the
presence of Minister of Agriculture
and Forestry Ibrahim Yumakh. Gazi-
antep Metropolitan Municipality Ma-
yor Fatma Sahin, Gaziantep Deputies
Abdulhamit Giil and Ali Sahin, GAIB
Coordinator Chairman Fikret Kileci,
Cereals, Pulses, Oil Seeds and Pro-
ducts Exporters’ Association Chair-
man Celal Kadooglu, Carpet Export-
ers’ Association Chairman Zeynal
Abidin Kaplan and many NGO and
public institution representatives at-
tended the meeting; the current
situation of the sector was discussed.

Within the sectoral trade delegation
programme held in Panama and Ve-
nezuela bet. 22-29 September, bila-
teral meetings in Panama took place
with great interest in our companies
and products. Carlos A. Hoyos, Dep.
Min. of Trade of Panama, L. Giilhan
Ulutekin, Ambassador of Tiirkiye to
Panama and Biisra Unsal Hiir, Comm.
Counsellor, participated in the B2B
meetings and exchanged views on ex-
port products with the participating
companies. The programme ended
with bilateral meetings held simulta-
neously with the 2nd Turkish Export
Products Fair in Caracas-Venezuela.
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AHBIB in ltaly

AHBIB organised a sectoral trade de-
legation event to Italy, which ranks
high in Tiirkiye's exports of cereals,
pulses, oilseeds and products. 20 Tur-
kish companies participated in the
B2B bilateral meetings within the
scope of the Salerno Trade Delegation
held on 25-28 September. During the
delegation event, field visits were
made, Italian companies were visited
on-site and their packaging and ware-
housing processes were examined; in-
formation was obtained about market
products and prices with a supermar-
ket visit. In total, B2B meetings were
held with 21 Ttalian companies.

== - I
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Deputy Minister of Trade Volkan Agar visited PET IZMIR 2024 Fair held between 25-28 September and met with
sector representatives at the info-stand of the association and the stands of member companies accompanied by
EiB Cereals Chairman Muhammet Oztiirk, EIB Coordinator Chairman Jak Eskinazi, ESUHMIB President Bedri
Girit. At the fair, where Chairman Muhammet Oztiirk delivered the opening speech, EIB Cereals executives also
visited the stands of member companies in order to strengthen their relations with member companies in the pet
food sector and to get to know the sector as closely as possible. During the visits, information about the activities of
the Association was given and developments in the sector and cooperation opportunities were evaluated with the
company representatives.

A press conference was organised with
the participation of the Chairmen of
Associations, officials from the Minis-
try of Trade within the framework of
the visit of chefs from USA, to Izmir
within the scope of the USA Turqua-
lity Project carried out by the EIB in
the food sectors. Emphasising the
importance of the project in increa-
sing our exports to the USA in his
speech, EIB Cereals Chairman Mu-
hammet Oztiirk gave the good news
that activities such as trade delegation
and fair participation planned within
the scope of the DIC Projects will be
added to the USA Turquality Project
and more effective promotion will be
made in the USA market.
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Turkish Food Exporters hosted representatives of Russia's leading public institutions and NGO’s in Moscow as part of the
Bulgur Promotion Project supported by the Turquality Support Programme of the Ministry of Trade. The Turkish Ambas-
sador to Moscow Tanju Bilgic, Ahmet Tiryakioglu, Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
and Veysel Memis, Chairman of AHBIB, accompanied the promotion programme hosted by Tiirkiye.

During the event, which attracted great interest from Russian gastronomy enthusiasts, bulgur salad with pomegranate,
bulgur meatballs with garlic on yoghurt bed, long cooked lamb with apricots on firik and bulgur pudding with mountain
fruits and cocoa prepared by the famous Chef Arda Tiirkmen were served to the guests. In the outdoor leg of the cam-
paign, promotions for Turkish bulgur were carried out in the most important squares of Moscow, while AHBIB Chairman
Veysel Memis, Board Members Sahin Sayilir and Serdar Yildizgérer made on-site observations at the market events.

AHBIB Chairman Memis met
with the Russian media

Within the scope of the promotional
campaign, AHBIB Chairman Veysel
Memis organised a press conference
with seven different Russian media
organisations, five mainstream and
two sectoral, at Komsomolskaya Prav-
da Media. KP, Interfax, VM, AIF,
Sobaka, Agroinvestor and Telepro-
gramma media organisations atten-
ded the meeting.

AHBIB Chairman Veysel Memis gave
detailed information about the im-
portance of Russia for Turkish ex-
porters, the points that the Russian
consumer attaches importance to, the
qualities that make Turkish bulgur su-
perior to its competitors, the factors
that will affect Tiirkiye's exports to
Russia in the second half of 2024 and
2025, and the methods used by Tur-
kish producers to produce natural and
organic bulgur. Chairman Veysel Me-
mis, who was also the guest of RBK
television, Russia's only business
world channel, made explanations a-
bout the promotion of Turkish bulgur
to the Russian people and business
people and the projects to be realised
to increase bulgur exports to Russia.

TGi Members met at the WorldFood Moscow Fair
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Turkish Food Exporters came together under the coordination of the
Southeastern Anatolian Cereals, Pulses, Oil Seeds and Products Exporters'
Association at the World Food Moscow Fair, one of the most important food
fairs in the world, held in Moscow, the capital of Russia, between 17-20
September 2024. At the fair where sectoral products were promoted, a
tasting event was organised where menus consisting of the main export
products of the sector were presented. World Food Moscow Fair gathers
hundreds of businesses from many countries of the world, Russia's well-
known market chains, retailers, wholesalers, manufacturers and food sector
buyers under the same roof every year. The product categories of the fair
include frozen and canned ready-to-eat foods, bakery and pastries, organic
and healthy foods, fresh and dried fruits, vegetables, oils, sauces, meat and
meat products, fish and seafood, edible products such as tea and coffee.
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“Russia needs to cooperate with its neighbors”

Drawing attention to the strategic importance of the food sector in trade with
Russia, which is facing the biggest sanctions in history in international trade,
Ahmet Tiryakioglu, Chairman of the TIM Cereals, Pulses, Oil Seeds and
Products Sector Board, said in his speech at the event as follows:

"The impact of the expanding sanctions decisions of western countries on our
exports to Russia reached 1.2 billion dollars in 8 months. Although these
sanctions seem to target war-related sectors such as defence industry, logistics
and aviation, there were losses in our food trade. In order to feed its population
of 150 million, Russia needs to cooperate with its neighbours. Russian
households spend a third of their income on access to food. Since agricultural
land accounts for as little as 13 per cent of the country's land area, Russia is one
of the target markets of supplier countries, importing around 30 billion dollars
worth of food every year. We can overcome the contraction in Tiirkiye's total
/. exports to Russia under the leadership of the food sector."

“If we can increase the number of our products in Russian markets, we will find buyers”

Drawing attention to the importance of food trade with Russia, Tiryakioglu evaluated the current situation in trade
between the two countries as follows:

“We sell to different geographies by [/ —
processing the products we import Q ' |

from Russia, which is among the top 5
producer countries of the world with a
grain yield of approximately 130 mil- Tirkiye
lion tonnes. We supply many products ¢
from this country, from wheat to corn -
products, from sunflower seeds to

crude sunflower oil. We can further
consolidate this cooperation with new
steps in the Russian market. Every
year, nearly 500 billion dollars worth
of retail sales are made in Russia, and
almost half of this trade consists of
food products. If we can increase the
number of Turkish food products in
Russian markets, we will definitely
find buyers.”

Pointing out the importance of nutritious cereals such as rye, oats and buckwheat in Slavic cuisine, Tiryakioglu stated that
they believe that bulgur will be in demand and concluded his words as follows:

"While our average export unit prices per kg are 0.38 dollars in wheat flour, they are 0.59 dollars in bulgur. The difference
in a tonne of bulgur reaches 210 dollars. Moreover, this is an area where we are almost unrivalled because the whole
world knows that bulgur is a Turkish product. Due to Russia's climatic conditions, the public needs products that can be
frozen or stored for a long time due to their nature. In 2023, we made approximately 7 percent of our bulgur exports of
150 million dollars to Russia, and we want to increase this rate to 20 percent with the contribution of our promotional
activities."

“We are carrying out activities to endear
Turkish bulgur to the Russian people and to
bring this product to the menus of Russian
kitchens and restaurants. We are carrying
out a worldwide study and aim to declare
World Bulgur Day. Our goal is to have this
declaration accepted by the United Nations
during the 2025 harvest period.”

. ‘Bulgur is one of the most important, ancient
Turkis and sacred products of Tiirkiye. It is a very
\0; Bulaur special and sacred product that every \
r i household cannot give up. There is no limit to %~ : Lo,
. 5 - the number, variety and limit of dishes to be <
AHBIB Chairman Veysel Memis | made with bulgur.’ Chef Arda TGrkmen
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