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Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektérii Ozel Yayini

Gida iiriinleri ticaretinde gozler TURKIYE'de

suriye’ye ihracatta yeni donem
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TGl Baskani Ahmet Tiryakioglu:

Gida urunlerinin ticaretinde, gozler yeniden

Ulkemize gevrildi

Suriye'deki ic savasin sonlandig, is-
rail ve Filistin arasindaki iiziicii ¢atig-
malarin maalesef devam ettigi, bun-
larin yam sira pek c¢ok jeopolitik geri-
limin diinya ekonomisini derinden et-
kiledigi bir yili geride biraktik. ABD’de
Bagkan Trump’in gorevi devralmasiyla
birlikte yeni y1lda, 6zellikle Rusya-Uk-
rayna savasinin daha cabuk sonuca
ulasmas1 ve diplomatik iligkilerdeki
yumusamaya baglh olarak gida ticare-
tinin olumlu bir seyir izlemesi bekle-
niyor. ABD’nin uygulamas1 muhtemel
giimriik tarifelerinin etkileri ise heniiz
bilinmiyor.

Diinya hububat ihracati1 icinde top-
lamda yiizde 24 pay1 bulunan Rusya
ve Ukrayna’nin dis piyasalara acilma
yoniinde, gecis giizergahi olarak is bir-
ligimize ihtiyag¢ duyduklarimi biliyo-
ruz. Savas doneminde alternatif rota-
lara kayan bu bolgedeki iiriinlerin ti-
caretinde, gozler yeniden {iilkemize
gevrilecektir. Tiirkiye artan lojistik ya-
tirnmlari, Orta Dogu ve Afrika ile ti-
caretteki merkezi konumuyla bolgesel
ticarette daha da 6ne g¢ikacaktir. AB ve
ABD’nin Rusya’ya yonelik yaptirim-
larinin savag kosullarina bagh olarak
gevsemeye basladigi durumda, bu iil-
kedeki talebe de en hizli yanit veren-
lerden biri olacagimizi diisiiniiyoruz.
Rusya’daki bulgur tanitim projemiz
devam ediyor, iletisim alaninda yapti-
gimiz yatinmlarin geri doniisiiniin
yiiksek olacagina inaniyoruz.

Elbette 6nem verdigimiz konular ara-
sinda hammaddeye erisim kadar, 6z
mal ihracat1 da yer aliyor. Tarim ve
Orman Bakanlhigimizin tarim ve hay-
vanciligin desteklenmesine yonelik 90
milyar TL'yi asan dogrudan destek 6-
demesi yaptig1 bir y1l geride kaliyor.
Tarim iriinleri iiretici fiyat endeksin-
deki artisin yillik yiizde 50’ye yaklagti-
g1 bu donemde, maliyet artiglan ile fi-
yat istikrarsizliklar1 gibi olumsuz ko-
sullara kars iireticiyi destekleyen bu
uygulamalar: ¢ok degerli buluyoruz.

Destek 6demelerinin 135 milyar TL'yi
bulacag1 yeni yilda iiretim planlamasi
saglanarak, verim ve kalite artisinin
saglandig1 kosullarda tarimsal iireti-
mimizdeki iyilesmelerin biraz daha
belirginlesmeye basladigim1 gorebili-
riz. TUIK verilerine gore tahil iiriinle-
ri iretim miktar1 2024 yilinda, 6nceki

yila gore ylizde 7,5 oraninda azalarak
yaklasik 39 milyon ton olarak gercek-
lesti. Bugday iiretimindeki azalma
yiizde 5,5 olurken, bu oran arpada
yiizde 12’ye, cavdarda yiizde 15,7’ye
ulasti. Ekim alanlarindaki artisa ve ya-
gislardaki iyilesmelere bagli olarak
2025’in daha yiiksek rekolteye sahne
olacagini, bugday iiretiminde 2024’te
yakalayamadigimiz 22 milyon ton iire-
tim hedefine bu defa ulasabilecegimizi
tahmin ediyoruz.

Tiim bu veriler 1s51ginda bagta Ticaret
Bakanligimiz, Tarim ve Orman Bakan-
Ligimiz ile 6 fhracatc1 Birligimiz olmak
iizere, Sektor Kurulumuz oOnciiliigiin-
de bugﬁne kadar yaptigimiz caligma-
larda destegini esirgemeyen ve her ko-
sulda yamimizda olarak bize gii¢ veren

tim paydaslarimiza  siikranlarimi
sunuyorum.
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Tanm ve Orman Bakan Yardimcisi Dr. Ahmet Bagci:

“Turkiye'nin hububat, bakliyat ve yagl
tohumlar uretimi, ulkenin tarimsal
Uretimi ve dis ticareti acisindan kritik
bir oneme sahip.”

ekonomisine oOnemli

Tiirkiye,
katki saglayan zengin bir tarim-
sal mirasa sahip. Cesitli tarim
tiriinleri arasinda tahillar, bakli-
yat ve yagh tohumlar hem yerel
tiretimde hem de uluslararas: ti-
carette onemli bir rol oynuyor.

Ulkemiz tahil iiretim potansiyeli yiik-
sek olan tiilkeler arasinda yer almakta
olup, tarimsal {iretimin 6nemli bir kis-
min1 basta bugday olmak {iizere tahil
iirtinleri olusturmakta. 2024 yilinda
39 milyon ton olan tahil {iretimimiz
toplam iiretimimizde yiizde 28,4’liikk
bir paya sahip. Ayrica, tarimsal iireti-
me elverigli alanlarin yarisindan fazla-
sinda da tahil tarimi yapiliyor. 2024
yilinda iilkemizde tahila ayrilan alan-
lar 11,5 milyon hektar olup, ekilis a-
lanlariin yuzde 60,81 bugday, ylizde
28,2’si arpa, ylizde 6,8’i de misir tari-
mina ayrilmis bulunuyor. Diger tahil
iiriinleri ise toplamda yiizde 4,1°1lik bir
ekim alanina sahip. Diinya bugday ii-
retiminde yiizde 2’lik payla ilk on tilke
icerisinde yer alan iilkemizde tahil -
retiminde en 6nemli yeri yiizde 53,3’le
yine bugday iiretimi almakta (USDA,;
2025). Tahil iiretimindeki pay1 acisin-
dan bugday iiretimini sirasiyla arpa,
misir ve geltik takip ediyor. Ote yan-
dan, son yillarda tilkemiz tahil sekto-
riinde en 6nemli iiretim artiglar ise
arpa ve celtik iiretiminde gerceklesti.
Tahil iiriinleri iiretimde oldugu kadar
dis ticarette de iilkemiz icin biiyiik 6-
nem tagimakta.

Diinyada hububattan iiretilen mamul
maddelere iliskin talep dogrultusunda
iilkemiz Dahilde Isleme Rejimi (DIR)
marifetiyle bugday ithalati yapiliyor.
Ancak, bu iiriinlin biiyiik bir kism
DiR kapsamlnda ithal edildikten son-
ra islenerek ihrac edilmekte. Ulkemiz
diinya un ihracatinda lider, makarna
ihracatinda ise ilk 3 ilkeden biri
konumundadir.2024 yih itibariyla un
ihracatimiz 1.16 milyar dolardir. Ayri-
ca iilkemiz 2024 yilinda 887 bin ton

bugday ihra¢ ederek onemli bir gelir
elde etmis ve kiiresel tahil pazarinda
yerini korumustur.

Nohut, mercimek ve fasulye gibi bak-
liyat iiriinleri de iilkemizde 6nemli bir
ekonomik degere sahip. Ulkemiz bak-
lagil {iretiminde giiclii bir merkezdir
ve Ozellikle kirmizi mercimek ihraca-
tinda kiiresel pazarlarda soz sahibidir.
2024 yilinda 8,7 milyon dekar alanda
toplam 1,4 milyon ton kuru baklagil-
ler iirettik. Iklim kosullarinin yan sira
Bakanligimizca saglanan desteklerle
iilkemiz diinyanin 6nde gelen nohut
iireticilerinden biridir. “Toprak Dostu
Nohut” ve “Tarim Arazilerinin Kulla-
niminin Etkinlestirilmesi (TAKE)” gi-
bi projeler kapsaminda iireticilere
yiizde 50-60 hibe destekli nohut tohu-
mu dagitarak nohut ekiliglerinde 6zel-
likle bu yil artig gozlemledik. Bakla-
giller iretiminde ekilis alan1 acisindan
nohut, mercimek (kirmiz1 ve yesil) ve
kuru fasulye sirasiyla yiizde 52,8, yiiz-
de 35,8 ve yiizde 10,5’lik paya sahip-
ken, s6z konusu iiriinlerin toplam
baklagiller iiretiminden aldig1 pay da
sirasiyla yiizde 42,7, yiizde, 35,4 ve
yizde 20,7’dir. Ulkemiz bakhyatta
yiiksek igleme kapasitesine sahip diin-
yada sayil iilkeler arasinda yer aliyor.
Ozellikle yeterlilik oranimizin da yiik-
sek oldugu kirimizi mercimekte bu yil
446 milyon dolar ihracat hacmine u-
lastik. Ayrica, 575 bin ton iirettigimiz
nohudun yiizde 9,2’sini de ihra¢ ede-
rek 58 milyon dolar gelir elde ettik.

Hububat ve baklagillerin yani sira
yagh tohumlu bitkiler de iilkemiz ta-
rimsal {iretimi agisindan 6nemli bir
yere sahiptir. Yagh tohumlar igerisin-
de de yurtici tiikketimin yogun olmasi
sebebiyle aycicegi iiretimi oldukga 6-
nemli. Ulkemizde yagli tohumlar 11,5
milyon dekar ekilis alanina sahip o-
lup, bunun yiizde 84,6’s1 aygicegine
ayrilmis bulunmakta. Yine, 2,8 milyon
ton yagh tohum iiretimimizde aycice-
ginin ylizde 79,1’lik bir yeri bulunu-

yor. Ayrica ililkemiz aycicegi yag ve
diger yagl tohum iiriinlerinde bolge-
sel bir tedarik {issii olarak on plana
cikmaktadir. Bitkisel yaglar sadece gi-
da sektoriinde degil, enerji, saglik ve
kozmetik sektorlerinde de yogun ola-
rak kullanilmakta. Bunun yani sira
karma yem sanayinin de 6nemli gir-
dileri arasinda olan yagh tohumlu bit-
kiler, iilkemiz stratejik iiriinleri ara-
sinda yer almakta. Diinya yagh tohum
ihracatinda yiizde 0,4’liik payla yeri-
mizi alsak da ham madde temini agi-
sindan diga bagimliligimizin yiiksek
olmas1 sebebiyle yagh tohumlu bitki-
ler ver tiirevleri, ithalat kalemlerimiz
arasinda st siralarda bulunuyor Ote
yandan, meyvesinden yag elde edilen
zeytin ve zeytinyag da ihracatimizda
onemli bir yere sahip. 2024 yilinda
zeytinyag: ihracatimiz 78,9 bin ton o-
lup, bunun ihracat degeri 535 bin do-
lardir.

Tarmmsal iiretimi etkileyen ko-
sullar hizla degisirken diger ta-
raftan gidaya olan talebin arttig:
iilkemizde, gida giivencesini ulu-
sal giivenligimizin hayati bir
par-casi olarak goriiyoruz.

Tarim ve Orman Bakanlig1 olarak, ta-
rim sektoriiniin tiim paydaslarim kap-
sayan, verimliligi artiran ve siirdiirii-
lebilirligi esas alan yeni bir vizyon ile
yolumuza devam ediyoruz. Hububat,
bakliyat ve yagl tohumlar sektorlerin-
de kiiresel rekabet giiclimiizii artir-
mak ve lreticimizi daha giiclii hale
getirmek icin Planli Uretim Modeli,
Yeni Destekleme Sistemi ve Tarimda
Dijital Doniigtim bagliklar1 altinda
onemli reformlar1 hayata geciriyoruz.

Son yillarda artan sicaklik, azalan ya-
gislar, uzayan kuraklik donemleri, sid-
detli firtina ve seller gibi asir1 hava o-
laylarinin daha sik ve yogun seyret-
mesi, tarimsal iiretimin strdiirile-
bilirligine yonelik riskler olusturuyor.
Niifus, kentlesme ve gocle birlikte ar-
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tan gida talebi de tarimsal iiretim {ize-
rindeki baskiy1 artirmakta. Tarim ve
Orman Bakanlig1 olarak gectigimiz yil
kaynaklarin etkin kullanimini, yeterli-
lik ile birlikte verim ve kalitenin arti-
rilmasini onceleyen, iklim degisikligi-
ne uyumlu ve suyu merkeze alan iire-
tim planlamasimi hayata gecirdik. Ar-
tik, hangi tirtinlin nerede ve ne kadar
iiretilecegini ticer yillik siireler icgin
planliyoruz.

Tarimsal iiretimin planlanmasi, arz ve
talep miktarina gore yeterlilik dere-
cesini dikkate alarak hangi iiriin veya
iirtin gruplarmin iiretilecegi, belirle-
nen iirlin veya iiriin gruplarimin {iire-
tilecegi havzalarin ve asgari-azami ii-
retim miktarlarinin belirlenerek {ire-
tim modelinin olusturulmasim kapsi-
yor. Uretimin planlanmasiyla su kisity,
sosyoekonomik kosullar, pazarlama
olanaklari, orgiitliilliikk durumu, tarim-
sal altyapi, depolama ve isletme kapa-
sitesi, alet ve ekipman varligi, miina-
vebe, alan biiyiikliigii, hayvan varhg,
¢iftci deneyimleri gibi hususlar1 dikka-
te alarak en uygun yerde iiretim yapil-
masini hedefledik.

Bitkisel tiretimde, tarla bitkileri iiret-
iminin (78 milyon ton) %60’1n1, alanin
ise (18,3 milyon hektar) %71’ini olus-
turan 13 irini (Bugday, Arpa, Dane
Misir, Aspir, Soya, Kanola, Aycicegi
(vaglik), Pamuk, Mercimek, Nohut,
Kuru Fasulye, Patates, Kuru Sogan) ve
yem bitkilerini planlama kapsamina
aldik. 2025-2027 yillarin1 kapsayacak
bitkisel iiretim planlamasiyla son beg
yilda ortalama, 35 milyon ton olan hu-
bubat iiretimini 39,5 milyon tona, 1,2
milyon ton olan baklagiller tiretimini
1,4 milyon tona ve 4,6 milyon ton olan
yagh tohumlu bitkiler {iretimini ise
5,6 milyon tona ulagtirmayr hedefli-
yoruz.

Uretim planlamas siirecini daha etkin
bir sekilde uygulamak icin bazi ta-
mamlayict  unsurlart  da  hayata
ge-cirdik. Yeni tarimsal destekleme
mo-deli, s6zlesmeli iiretim, etkin arazi
kullanimi, tarimsal oOrgiitler ve kirsal
kalkinma yeni donem yaklagimimizin
diger sacayaklarini olusturuyor. Bitki-
sel iiretimde yeni destek modelini te-
mel destek, planlama destegi ve iireti-

mi gelistirme destegi olarak ii¢c asama-
Ii planladik. Bitkisel iiretimde siirdii-
riilebilirligi saglamak amaciyla Bakan-
ligimiz kayit sistemine kayit olan ve
bitkisel iiretim yapan tiim iireticile-
rimize temel destek verecegiz. Tarim-
sal Uretimin Planlanmasi Kurulunca
planlama kapsamina alinan {iriinlerin
belirlenen tarim havzalarinda iiretil-
mesi sartiyla planlh {iretim destegi de
veriyoruz. Tarimsal yeralti su kisiti
bulunan 11 ilin 52 il¢esinde sulu ta-
rim arazilerinde az su tiiketen arpa,
aycicegi (yaghk), bugday, mercimek,
nohut ve yem bitkisi yetistiren iiretici-
lerimize planl iiretim destegine ilave
olarak su kisit1 destegi sunuyoruz. Bit-
kisel iiretimde verim ve kaliteyi artira-
cak, cevreyle dost iiretim yontemlerini
tegvik etmek amaciyla belirli iiriinlere
de iiretimi gelistirme destegi verece-
giz. Yeni donemde sozlesmeli iireti-
min yayginlagtirilmasina yonelik iire-
ticilerin finansmana erigimi de kolay-
lastirdik. Cift¢i Kayit Sistemi (CKS)
yonetmeliginde yaptigimiz degisiklikle
tarimsal faaliyet yapilan ancak miilki-
yet hakki nedeniyle kayit yapilamayan
arazilerin kayit altina alinmasina im-

kan sagladik. Boylelikle, 2023 iiretim
yilinda 15,6 milyon hektar kayith ala-
n1 bir yilda 16,4 milyon hektara ¢ikar-
dik.

Sonuc olarak, Tiirkiye'nin hububat,
bakliyat ve yagh tohumlar {iretimi, il-
kenin tarimsal liretimi ve dis ticareti
agisindan kritik bir 6neme sahip. Bu
iiriinlerin iiretim ve ihracati, hem ye-
rel ekonomiyi canlandirmakta hem de
diinya pazarinda {iilkemizin rekabet
giiclinli artirmakta. Yeni doénemde
stratejik iiriinlerde yeterliligi artiracak
ve tarima dayali sanayinin hammadde
ihtiyacim1  siirdiiriilebilir bir sekilde
karsilayacagiz. Katma degerli iiretimi
tesvik edecek, islenmis tarim iiriin-
lerine yonelik yatinmlara hiz verece-
giz. Ayrica, yeni pazarlar acarak, ihra-
cat cesitliligimizi artiracagiz. Tarimsal
lojistik altyapimiz1 giiclendirerek, ih-
racatcilarimizin rekabet giiclinii yiik-
seltecegiz. Bu sektorlerde Tiirkiyenin
diinya pazarlarindaki konumunu giic-
lendirmek igin iireticilerimizle ve ihra-
catcillarimizla el ele vererek Tiirkiye
tarmmin1 daha giiclii bir gelecege tasi-
maya kararliyiz.
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Birliklerimizden haberler

Sektdr Kurulu Bagkanimiz Ahmet Tiryakioglu ve THBIR Bagkami Kazim Tayer,
Sanayi ve Teknolojl Bakanimiz Mehmet Fatih Kacir ve TIM Bagkanmimiz Mustafa
Giiltepe’nin katihmiyla diizenlenen TIM Genisletilmis Bagkanlar Kurulu Top-
lantisina ve Tarim ve Orman Bakanimiz Ibrahim Yumakl ile TIM Bagkanimiz
Mustafa Giiltepe'nin katihmiyla gerceklestirilen TIM Genisletilmis Baskanlar
Kurulu Toplantisina katildi. Bagkan Tiryakioglu toplantida, sektoriimiiziin
gelisimini desteklemeye ve kiiresel pazarlarda rekabet gliclimiizii artirmaya
yonelik onceliklerimizi ve ihracatgilarimizin taleplerini dile getirdi.

IHBIR Yonetim Kurulu Baskam1 Kazim Tayci ve Yonetim Kurulu Baskan Yar-
dimcis: Kiirsad Giilbahar, Caligma ve Sosyal Giivenlik Bakanm Prof. Dr. Vedat
Isikhan ve Istanbul Valisi Davut Giil'iin tegrifleri, TIM Bagkam Mustafa Giiltepe
ve Birlik Baskanlarmn istiraki ile gerceklesen TIM Genisletilmis Baskanlar
Kurulu Toplantis’'na katihm sagladi. Toplantida sektor temsilcilerinin sektérde
yasa-diklar1 temel sorunlar ve ¢oziim Onerileri masaya yatirildi.

GAIB heyeti Kiba pazarini yerinde inceledi

DELEGELER CALISTAYI

1-3 KASIM 2024 ANTALYA

Antalya’da diizenlenen TIM Delegeler
Calistayr programi kapsaminda Tica-
ret Bakani Prof. Dr. Omer Bolat ve
TIM Baskam1 Mustafa Giiltepe'nin ka-
muoyunu bilgilendirdigi “Ekim 2024
Dis Ticaret Rakamlar1” basin agikla-
masina Sektor Kurulu Uyelerimiz, Bir-
liklerimizin Yonetim Kurulu ve De-
netim Kurulu iiyeleri ile TIM delege-
leri katihm sagladi. 1-3 Kasim tarihle-
ri arasinda duzenlenen TIM Delege-
ler Calistay1 etkinliginde “Delegeler
Soruyor”, “Kiiresel Jeopolitik Gorii-
nim” ve “E-Ticarette Yeni Ufuklar”
panelleri diizenlendi.

GAIB Hububat Bagkam _ Celal
Kadooglu ve Yonetim Kurulu Uyeleri
ile GAIB Genel Sekreteri'nden olusan
heyet Kiiba pazarina yonelik olarak
“Hububat Sektorii Inceleme Ziyaret-
leri” diizenledi. Ziyaretlerin ilk giiniin-
de; Havana Biiyiikelcisi Vehbi Esgel
Etensel Ticaret Miisaviri Ayhan Oz-
tiirk, Gida Endiistrisi Bakanhg Islet-
me Direktérii Liliana Mengana Oroz-
co, Dig Ticaret ve Yatinm Bakanligi
Genel Miidiirii Roberto Puldon ve
Tarim Bakanligi Uluslararas: Iligkiler
Direktorii Justo Luis Fuentes Diaz ile
goriisiildii. Goriismelerde, Kiiba’ya
gerceklesen hububat ihracatindaki ar-
tis trendinin daha da ileri tasinmasi
icin atilabilecek adimlar degerlendi-
rildi. Bagkan Kadooglu'nun liderlik et-
tigi heyet “Hububat Sektorii Inceleme
Ziyaretleri’nin ikinci giiniinde Kiiba
Cumbhuriyeti Ticaret Odasi Bagkan
Yardimcisi Tania Aguiar’ ziyaret etti.
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Lezzeti DUnyaya Tasiyanlar odullendirildi

Turkiye Gida ihracatgilan
Paris’te

.m‘

ynn

Diinyanin en Onemli gida fuarlarin-
dan SIAL Paris, 19-23 Ekim tarihle-
ride Paris Nord Villepinte’de diizen-
lendi. Sektér Kurulu Uyelerimiz ve
Thracatc Birliklerimizin Baskanlar1 ve
Yoneticileri, ¢cok sayida firmamizin ve
Tiirkiye Gida Ihracatcilar’nin stantla
katildig1 SIAL Paris 2024 ’te stant acan
ihracatg1 firmalarimiz1 ziyaret ederek
destek verdiler. T.C. Paris Biiyiikelgisi
Yunus Demirer ve beraberindeki he-
yet de fuarin ilk giiniinde standimizi
ziyaret ettiler ve ana ihrag iriinleri-
mizden yapilan meniilerin
ziyaret-cilere sunuldugu tadim
etkinligimize katildilar.

Turk ihrag Urinleri
Askabat'ta bir araya geldi

Tiirkiye Gida Ihracatcilari, 4-6 Aralik
2024 tarihlerinde Askabat'ta diizen-
lenen 11. Tiirkmenistan Tiirk Thrag
Uriinleri Fuar'nda GAIB Genel Sekre-
terligi organizasyonunda bir araya
geldi. Fuarin acilisim Ticaret Bakami
Omer Bolat ile Bakan Yardimcisi O.
Volkan Agar yapti. Fuar siiresince
TGI'nin info standim ziyaret ederek
sektor ve Birlikler hakkinda bilgi alan,
is birligi talebinde bulunan ve iilke-
mizden ithalat yapmak istedigini bil-
diren firmalarin iletisim bilgileri ve
iiriin talepleri etkinlik sonunda ihra-
cat¢1 birliklerinin genel sekreterlikle-
rine iletildi.

THBIR, “Lezzeti Diinyaya Tasiyanlar:
IHBIR 2023 Yih Ihracat Onciileri”
Odul Torenini gercgeklestirdi. Tiirki-
ye'nin ihracat basarilarina katki sagla-
yan firmalara 5 alt kategoride 7 Platin,
7 Altin 6diilleri verildi. TIM Bagkanl
Mustafa Giiltepe ve THBIR Baskam
Kazim Taycrnmin acilis konusmasiyla
baslayan torene TIM Baskan Vekili
Cetin Tecdelioglu, TIM Bagkan Vekili
Ahmet Giileg, TIM Hububat Sektor
Kurulu Bagkanm1 Ahmet Tiryakioglu,
Istanbul Mobilya, Kagit ve Orman
Uriinleri Thracatgilar Birligi Bagkani
Erkan Ozkan, Akdeniz Hububat, Bak-
liyat Yagh Tohumlar ve Mamulleri
Thracatcilarn Birligi Bagkani Veysel
Memis, Karadeniz Hububat Bakliyat
Yagh  Tohumlar ve Mamulleri
fhracatcilar1  Birligi Baskani Eren
Giinhan Ulusoy, Ege Hububat, Bak-
liyat, Yagh Tohumlar ve Mamulleri
Thracatcgilar Birligi Bagkani Muham-
met Oztiirk, TUSAF Yonetim Kurulu
Bagkan1 Haluk Tezcan, Yonetim ve
Denetim  Kurulu iyeleri, firma
temsilcileri, basin mensuplar1 ve ¢ok
sayida davetli katilim sagladi.

Helal Expo’da tadim
etkinligi ilgi topladi

Helal Expo 2024, Islam Igbirligi
Tegkilat1 ilgili kuru1u§u Islam Ulke-
leri Standartlar ve Metroloji Ensti-
tiisii'niin is birligi, Ticaret Bakanhg1
ve Helal Akreditasyon Kurumu koor-
dinasyonunda 27-30 Kasim 2024 ta-
rihlerinde Istanbul Fuar Merke-
zi’'nde diizenlendi. Fuara stantla ka-
tilan Giineydogu Anadolu Hububat
Bakliyat Yaghh Tohumlar ve Mamul-
leri Thracatcilar: Birligi paydaslariyla
bir araya geldi. Bolgenin ana ihrag
iiriinlerinden olusan meniilerin su-
nuldugu tadim etkinligi, 6nceki tiim
fuarlarda oldugu gibi, ziyaretgilerin
ilgi ve begenisini kazandi.
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WorldFood istanbul 2025 icin ¢alismalar basladi

AHBIB ABD'de

Kuruculan arasinda Tiirkiye Gida Thracatcilar’'min da yer aldigi Tiirkiye Gida
Platformu {iyeleri, Sektor Kurulu Baskanimiz Ahmet Tiryakioglu, IIB Koor-
dinatér Bagkam ve IHBIR Yonetim Kurulu Baskamimiz Kazim Tayci, Etiider
Bagkam1 Melih Sahin6z, TOBB Fuarlar Bagkani Cihat Alagoz, WorldFood
Istanbul Organizatérii ICA Events temsilcileri Kemal Ulgen, Semi Benbanaste,
Okan Citci ve Etiider Genel Sekreteri Aydin Bagater'in katilimiyla Istanbul' da
Dis Ticaret Kompleksinde bir araya geldi. Toplantida WorldFood istanbul 2024
fuarinin sonuclar1 degerlendirildi, gelecek yil diizenlenecek fuarin hazirlik
calismalar1 hakkinda goriis aligverisinde bulunuldu.

AHBIB, 17-19 Kasim 2024 tarihlerin-
de ABD’de gerceklestirilen PLMA Pri-
vate Label Fuari'nda yer aldi. Chicago
Ticaret Atasesi Ahmet Samet Tekoglu
ve AKAMIB Bagkan1 Saadettin Ca-
gann AHBIB standim ziyaret etmele-
rinin ardindan heyet, Yonetim Kurulu
Uyesi Serdar Yildizgorer egliginde tiye
firmalarimizin stantlarini ziyaret etti.

EiB Uyeleri Cin'le iliskileri gi¢lendirdi

EiB, Cinle gelistirilen is birlikleri
kapsaminda, resmi heyet goriismele-
rine bir yenisini ekleyerek Cin’in
Jinhua/Yiwu/Jindong heyetini agirladi.
Heyet Baskam1 Wang Yaoxiang, Ege
Ihracatgl Birlikleri ile cesitli sektorlerde
ticari ig birliklerini artirmayr umduk-
larm  belirttigi konusmasinda, Yiwu
sehrine EIB Birlikleri iiyelerini de davet
ederek bir ticari organizasyon diizen-
lemek istediklerini ifade etti.

5-10 Kasim 2024 tarihlerinde diizenlenen Cin Uluslararasi Ithalat
Fuarr'nda Tiirkiye Milli Katihm Organizasyonu, Ege Ihracatc Birlikleri
tarafindan gerceklestirildi. Diinya'nin en biiyiik ithalat fuarlarindan biri
olan etkinlikte, 15 Tiirk firmas: yer aldi. Ege Hububat Bakliyat ve Yagh
Tohumlar Ihracat(;llarl Birligi Yonetim Kurulu Bagkani Muhammet
Oztiirk’iin katilmiyla, Sangay Ticaret Miisavirligimizin ev sahipliginde
“Tadim ve Is Birligi Etkinligi” diizenlendi. Cinli ithalatcilar, diplomatik
yetkililer ve influencerlarin katildig1 etkinlikte Tiirk lezzetleri tanitilarak
yeni ticari ig birliklerinin temelleri atildi.

Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Ihracat(;ﬂarl
Birligi (OAIB), 1-3 Ek1m 2024 tarihlerinde Sili'nin baskenti Santiago’da 12.si
diizenlenen “Espacio Food and Services” Fuarina iilkemizden ilk kez Milli
Katilim organizasyonu diizenledi. Latin Amerika'nin en biiyiik ve en prestijli
gida fuarlarindan olan ve gida sektorii icin 6nemli bir bulusma noktas1 olarak
cesitli sektor temsilcilerinin bir araya gelmesini saglayan fuara, 11 firma ve
OAIB’in yani sira bir Thracatci Birligi daha stantlariyla katilim sagladi. Basta Sili
olmak iizere, tiim Latin Amerika pazari i¢in biiyiik 6nem tasiyan fuarin oldukca
verimli gectigi yoniinde firmalarin geri bildirimlerini alan OAIB yetkilileri, 2025
Fuarr’na milli katilim organizasyonunu gerceklestirmek i¢in ¢aligmalara yeniden
basladi.
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Guneydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri
lhracatgilan Birligi Baskani Celal Kadooglu:

Suriye'ye hububat ihracatimizi kisa zamanda 500-600
milyon dolar seviyelerine ¢ikarmayi arzu ediyoruz.

Gecmis donem faaliyetlerimizin bir
0Ozetini sizlere arz etmek {izere hazirla-
digimiz dergimizin bu sayisinda, istis-
nai bir durum olarak giincel bir konu-
ya deginmek iizere sizlere hitap etmek
istedim. 15 yila yakin bir zamandir
devam eden insani bir sorun olarak
Suriye'deki catismalarin sonlandig1 ve
yeni bir rejimin iktidar1 devraldigi bu
donemde o kadar hizh gelismeler olu-
yor ki, verecegimiz mesajlar1 bir son-
raki sayiya birakmak dogru olmazdi.

Gumruk kapisinda 4 bine
yakin TIR ve kamyondan
olusan 6 kilometre
vzunlugunda kuyruk
meydana geldi.

Bilindigi tizere, 8 Aralik 2024 tarihin-
de Baas rejiminin sonlanmasindan
sonra, basta Gaziantep olmak iizere
iilkemizin farkli kentlerinde uzun
yillardir agirladigimiz Suriyeli misafir-
lerimizin tlkelerine doniis kapisi ara-
lanmis oldu. Yeniden imar1 ve sosyal
kalkinmasi yo6niinde umutlarin attigi
Suriye'nin yakin iligkiler i¢inde oldugu
Tiirkiye ile ticari faaliyetlerinin yeni-
den iyilegecegi beklentisi olustu. Fakat
gecici hiikiimetin 11 Ocak 2025 itiba-
riyla glimriik vergilerini yiizde 300-
500 artirdigimi bildirmesi ve triinle-
rimizin siir kapisinda birikmesi bek-
lemedigimiz bir gelismeydi. Oyle ki
Giimriik kapisinda 4 bine yakin TIR
ve kamyondan olusan 6 kilometre
uzunlugunda kuyruk meydana geldi.

Bu durum karsisinda en hizh sekilde
harekete gecen, kamuoyunun bilgilen-
dirilmesi i¢in en ¢ok calisan Birlikler-
den biri olduk. Ticaret Bakanligimiz
ile diyalog halinde bu sorunun ¢ozii-
mii i¢in pek ¢ok girisimde bulunduk.
Ticaret Bakanligimiz ¢ok hizh bir ge-
kilde aksiyon alarak Suriye yonetimi
ile temasa gegti. Ticaret Bakan Yar-
dimcimiz Mustafa Tuzcu bagkanli-
ginda goriismeler baglatildi. Ticaret
Bakanligimiz, hububat, bakliyat ve te-
mel gidalar alaninda makul giimriik
vergilerinin ne olabilecegi konusunda
bizden bir rapor istedi. Biz iiriin bazl
olarak hazirladigimiz raporu Bakanh-
gimiz heyetine ulastirdik. 23 Ocak'taki
goriismelerde, giimriik vergilerinin
revize edilmesine karar verildi ve 27

Ocak'ta 269 iiriinde vergilerde indiri-
me gidildi. Bu vesileyle hizla aksiyon
alan Bakanlik yetkililerimize siikran-
larimi sunuyorum.

Suriye'nin ttm gumrik
kapilarindan, hatta deniz
yoluyla da ihracat
yapabilecek kapasiteye
gelmis bulunuyoruz

Bu glimriik tarifesi aslinda, sadece bi-
zim kapilarimizda gegerli olan bir ko-
nu degil. Yeni Suriye yonetimi biitiin
giimriik kapilarinda aynm tarifeyi uy-
guluyor. Fakat bizim temel gida iiriin-
lerimiz Suriye halkinin temel ihtiyag-
larim1  karsilayacak nitelikte oldugu
i¢in, daha fazla 6nem ve hassasiyet ta-
styor. Gelinen noktada biz bundan
sonraki silirecte daha fazla ihracat ya-
pacagimiz kanaatindeyiz. Ciinkii daha
once sadece Cilvegozii ve Onciipi-
nar'dan Suriye'ye ihracat yapabiliyor-
duk, su anda Suriye'nin tiim giimriik
kapilarindan, hatta deniz yoluyla da
ihracat yapabilecek kapasiteye gelmis
bulunuyoruz. Bolgemizin iiretim gii-
clinli de arkamiza alarak Suriye'ye
hububat ihracatimizi kisa zamanda

500-600 milyon dolar seviyelerine ¢1-
karmay1 arzu ediyoruz.

Bugiine kadar milyonlarca insanin ev-
lerini terk etmis olmalar iilke ekono-
misini olumsuz etkilemis, Suriye'nin
alim giiciinii de maalesef asagi cek-
misti. Bolgedeki son gelismelere bagh
olarak Suriye’ye donme karar alanlar,
bizim misafirperverligimize ve halki-
mizin dayanigma ruhuna duyduklar
dostlugu da iilkelerine tasiyorlar. Suri-
ye’de giivenli bir ortamin yeniden sag-
lanmasi ve insanlarin yeniden refah
icinde yasamasi, en ¢ok bizi mutlu e-
der. Saglayacagimiz is birlikleri, iki
iilke ekonomisine de katk: saglar. Cog-
rafi konumu itibariyla jeostratejik an-
lamda biiytiik bir 6neme sahip olan Su-
riye ile ticari partner olmanin, Orta
Dogu’da yeni pazarlara agilma nokta-
sinda bolgemize giic katacagina inani-
yoruz. Her zaman ifade ettigimiz iize-
re, Gilineydogu’da faaliyetlerini siirdii-
ren ig insanlar1 olarak; Suriye halki ile
kokli baglarimiz ve uzun yillara daya-
nan giiclii baglantilarimizla, bu siirece
elimizden gelen katkiy1 saglamaya ha-
ZIT1Z.

TGi gindem - Say1 5




Turkiye Gida lhracatgilann markasi ile yuritilen tanitim ¢alismalariyla, UrUnlerimizi ve
ihracategi firmalanmizi dinya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim
calismalanyla yurt icinde de basindan buyuk ilgi goruyor. Hububat, bakliyat, yagh tohumlar
ve mamulleri sektorinin Turkiye geneline dair aylk verileri duzenli olarak Sektor Kurulu
tarafindan basina ilan edilirken, TGI ¢atisi altindaki birliklerimiz de kendi istigal bolgelerine
dair sonuglar ve yuruttikleri galismalan basinla paylasiyor.

el o b Diimpas Do
= BusifiesSNews
T MILYAR DOLAR OLDUY

RS TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektoér Kurulu Baskani,
e Ahmet Tiryakioglu:

“Yiiksek faiz ortamindaki daralma, temel bir ihtiyac olarak gidaya olan talebi
etkilemiyor. iSO raporuna gore, girdi fiyatlarinda en yiiksek maliyet gida
sektoriinde oldugu i¢in gida iiriinleri fiyatlarindaki artis hiz1 arzu edilen olgiide
yavaslamiyor. Fakat diinyadaki petrol bolluguna bagh olarak, enerji fiyatlarinda bir
iyilesme s6z konusu. Diinya Bankasi1 da Emtia Piyasalar1 Goriiniim Raporu'nda bu
durumun 2025’te kiiresel gida fiyatlarmi son 5 yilin en diisiik seviyesine
geriletecegine isaret ediyor.”

201

% Milliyet

Giineydogu Anadolu Hububat Bakliyat Yaghh Tohumlar ve Mamulleri Thracatcilar:
Birligi Bagkani, Celal Kadooglu:

“Biz, hizl tiiketime uygun raf {irlinlerinin imalatinda y1ldiz markalara ev sahipligi
yapan ve bu iiriinlerden yilda 500 milyon dolara yakin ihracat geliri elde eden bir
bolgeyiz. Fakat bolgenin bu degerlerinin yaratici pazarlama calismalariyla daha
fazla tamitilmasi, diinyadaki tiiketici trendlerine uygun sekilde 6ne cikarilmasi
gerekir. Son donemde yasanan Dubai Cikolatas1 fenomeni, tiim isletmeler i¢in iyi
bir 6rnek.”

‘Lezzeti Diinyaya Tasiyanlar Paym:
Amerika klta na yuneidl g

Hurriyet

Istanbul Hububat Bakliyat Yaghh Tohumlar ve Mamulleri fhracatcilar1 Birligi
Bagkani, Kazim Taycu:

“Sektor genelinde ton basina ihracat degeri 850 dolar iken, IHBIR 1.580 dolarhik
bir ortalama yakaladi, birligimiz pazar olarak ise Amerika'ya odaklandi.
Sweet&Snacks fuarindan sonra ABD'de ikinci fuarimizda yer alarak, ilk kez bu sene
Miami'de bir milli katihim organizasyonu gergeklestirdik. Avrupa'daki ve Asya'daki
kisi bagina tiiketim ile ABD'deki kisi bagina tiiketim arasinda 4 kat1 fark var. Bu
nedenle ABD'ye olan ihracatimizi her y1l artiracagiz.”
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Akdeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilar1 Birligi
Bagkani, Veysel Memis:

“ABD, Birlesik Arap Emirlikleri, Kanada ve Meksika'dan toplam 32 firmanin
iletisim bilgilerini ve iiriin taleplerini iiyelerimizle paylastik. Bu firmalar, bakliyat,
makarna, un, kuruyemis, baharat, bitkisel yag, bulgur, piring, mercimek, ¢ikolata,
biskiivi, sos, nohut, zeytinyagi, susam ve susam yagl iiriin gruplarinda ahm yapmak
istiyor. AHBIB olarak iiyelerimizin s6z konusu iiriin gruplarinda ihracat firsatlarini
degerlendirmesi i¢in ¢aligmalarimizi siirdiiriiyoruz.”

& 4 H
ZAnaliz Miktar ve markalasma
ayni derece énemli

Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri Ihracatcilar Birligi
Bagkani, Nihat Uysalli:

“Potansiyelimizi harekete gecirmek i¢in 'Tiirk Makarnas!' imajim gii¢clendirmeli ve
katma degerli ihracatimizi daha da artirmaya yonelmeliyiz. Thracatta miktara ve
markalagsmaya aym1 derecede énem vererek ve markalasmaya odaklanarak diinya
makarna pazarindan daha fazla pay alabilir, sektoriimiiziin gelisimine ve iilke
ekonomimize daha fazla katki sunabiliriz.”

Hurriyel

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatgilar Birligi Bagkan,
Muhammet Oztiirk:

Makarnada
hedef e
Tl[pllvary.“.q\

“Tiirkiye'nin makarna ihracati son 5 yilda yiizde 41'lik artigla 577 milyon dolardan
813 milyon dolara c¢ikti. Makarnada oniimiizdeki 5 yillik vadede 1 milyar 250
milyon dolarlik ihracat hacmine wulagabiliriz. Avrupa'dan Uzakdogu'ya,
Amerika'dan Afrika'yva diinyanin dort bir tarafinda giiclii bir sekilde yerimizi
aliyoruz. Makarna sektoriimiiziin ihra¢ pazarlarindaki cesitliligi bizleri hedeflere
ulagma konusunda cesaretlendiriyor."

Hurses

‘ "Un sanayinin 9 yildir devam eden ihracat
Karadeniz Hububat Bakliyat Yaglh Tohumlar ve Mamulleri Ihracatcilar1 Birligi liderligini on yillar boyu siirdiirecegiz’
Bagkani, Eren Giinhan Ulusoy: e e

Uz =
“Su anda devrim niteliginde bir gelisme yasaniyor. Tarimsal tiretim planlamasina S M
geciyoruz ve bu planlamada kaynaklarin dogru kullanim icin su, toprak ve pazar L !
sartlarina gore, bolgesel olarak iiriinlerin desenine gore tesvikler verilecek veya e
verilmeyecek. Bu verimlilik i¢cin 6nemli bir adim. Bunun yaninda iklim degisikligi
sartlarma uygun, dayanikli, yerli ve milli tohumlarin kullanimi verimliligi == == = -
artiracaktir.” e == S BER
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2024 yili, hububat, bakliyat, yagh tohumlar ve mamulleri ihracah agisindan onemli gelisme-
lere sahne oldu. Sektorumuz, kuresel piyasalardaki dalgalanmalara ragmen gi¢li durusunu
korudu. Bu sayimizda, Baskanlarimizin yil sonu degerlendirmelerini ve 2025 yili hedeflerini
sizlerle paylasiyoruz. Sektorin gelecegine yon verecek bu oéngoruler, ihracatgilarimiz igin
yol gosterici nitelikte. Yeni yilin sektoromuize bereket ve basan getirmesini diliyoruz.

2002 yilinda 1 milyar dolar seviyesindeki ihracatini yillar icinde 12 milyar dolar seviyesine
yUkselten, Turkiye'nin toplam ihracati icindeki payini surekli artirarak gonUmuzde yUzde 5'in
Uzerine ¢ikaran sektérimuoz agisindan, alisk oldugumuz yUksek performans seviyesinin altin-
da sonug aldigimiz bir yil oldu. 15 Ekim itibanyla yUzde 15 kota ile gevsetilen bugday ithalat
yasagl, un ihracatimizi miktar olarak geri gekti. Yurt igcinde kisi basina ortalama 250 kg bug-
day Uretebilen, son 11 yildir bugday unu inracatinda dunya liderligini elinde bulunduran bir
Ulke olarak uyguladigimiz kisitlamalar, kUresel piyasalarda bugdayin daha da ucuzlama-
sina neden oldu. 2025 yilinda esnemenin genislemesini bekliyor ve sektérimuozin 13 milyar
dolann Uzerinde ihracat yaparak, yeni bir rekora imza atacagina inaniyoruz.

Ahmet Tiryakioglu
TIM Hububat Bakliyat Yagl Tohumlar ve Mamulleri Sektér Kurulu Baskani

GUneydogu Anadolu'nun en fazla ihracat yapan sektérd, hububat sektdéri acisindan da
en fazla ihracat yapan bolgesi olarak TUrkiye'nin sinir komsularnyla ticaretinde stratejik bir 6-
neme sahibiz. Gecen yil Ulkkemizden Irak’a yapilan 10,7 milyar dolarlik toplam inracatin yUz-
de 20'si hububat sektérune aitti ve 2,1 milyar dolarlik sektérel inracatin yizde 53,6'si GUney-
dogu’dan yaplldi. Benzer sekilde, verilere Suriye ile ticaretimiz acisindan bakildiginda da
2024 yilinda hububat sektérinun payinin yizde 34,1 oldugu, sektdr icinde GUneydogu’'nun

kesimlerle kurdugu kUltUrel ve bolgesel baglann gelisimine, gida markalanmizin girising
bUyUk katki sagliyor.

Celal Kadooglu
Guneydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilan Birligilisle<elal

2021 ylinda 9,1 milyar dolar olan sektér ihracatimiz, 2022 yilinda yizde 25,4 artigla 11,5
milyar dolara ulastl. 2023 yilinda ise bu rakam yUzde 8 artisla 12,5 milyar dolara ulastl. 2023
yilinda IHBIR ailesi olarak 3,6 milyar dolarlik ihracat gerceklestirdik ve 200'Un Uzerinde Ulkeye
ulastik. 2024 yilini ise 4 milyar dolarlk ihracatla kapatiyoruz. Ozellikle yuksek katma degerli
islenmis gida UrUnleri inracafina odaklandik. Katma degerli ihracat yapiyor olmamiz, Turk
gida sektérinin guclnU ve potansiyelini ortaya koyuyor. Bu basarinin surdUrdlebilir olmasi
icin uluslararasi alanda dUzenlenen fuar ve organizasyonlar énemli.

Kazim Tayci
istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilarn Birligi Baskan

TGi gindem - Sayi 5




2024 yilinda 2,05 milyar dolar ihracat gergeklestirdik, yeni pazarlar elde etme ve ihracat
birim fiyatini arfirma konulannda énemli hamleler yaptik. KUresel zorluklar ve tUketim
tercihlerindeki degisimlerin hizZlandigr dénemde 173 Ulkede varlik gosterirken 70'ten fazla
Ulkede ihracat hacmini arfirdik. Ortak akil yoluyla sektérin &ncelikli sorunlanna etkili ve
surdurulebilir cézumler getirmeye yonelik calismalara bUyUk énem veriyoruz. Bir yandan
prestijli fuar katiimlar, alm heyetleri ve pazarlama faaliyetleriyle yeni pazarlar kazanmaya
odaklanirken, diger yandan dis ticaret egitimleri, surdUrulebilirlik raporlan ve yesil dénusum

projeleriyle sektorel gelisimi destekliyoruz. 2025 yilindaki hedefimiz, global capta fanitim
faaliyetleriyle Birlesmis Milletler tarafindan DUnya Bulgur GUnu ilan edilmesini saglamaktir.

Veysel Memis
Akdeniz Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri ihracatcilar Birligi Baskan

OAIB olarak hububat alaninda 1 milyar 342 milyon dolarlik ihracata imza athgmiz 2024 yil {
boyunca uluslararasi fuarlardan ficaret heyetlerine, sektérimuzu kiresel pazarlarda temisil
eden birgok efkinlikte yer aldik. TUrkiye'nin tanmsal UrGnlerini ve kalitesini 192 Ulkeye tanit-
maktan buyUk gurur duyuyoruz. Her adimda ihracatclanmizia yan yana, sektérimizo
daha ileriye tasimak icin calistik. Simdi, 2025'te daha buUyUk hedeflere ulasmak icin yeni bi
sayfa aciyoruz. Ulkemizin kalkinmasina katkida bulunmak, strdirUlebilir Oretimi desteklenEle
ve TUrk UrUnlerini globalde daha guclu temsil etmek icin calismaya devam edecegiz.

Nihat Uysalh
Orta Anadolu Hububat, Bakliyat, Yadl Tohumlar ve Mamulleri ihracatcilan Birligi Baska

2024 yiinda sektérimuUz 11, 9 milyar dolarlik ihracat ile gida ihracatimizda yuzde 33'I0k pay
almis, Birligimizin ihracati 965 milyon dolar olarak gerceklesmistir. 2023 yilina gére sektor ih-
racatimiz %10 dusus gostermistir. Bu dUsusun en dnemli nedenleri; bircok hububat ve bakli-
yat Urinunun ihracatina ve bugday gibi sektérlerimizde hammadde olarak kullandigimiz
UrUnlerin ithalafina getirilen kisitlamalar ve doviz kurunun dUsuklUgu olmustur. Aynca, yapi-
lan Mutabakat Zapti'na ragmen Hindistan'in Turkiye'den beyaz hashas tohumu ithalat ko-

tasi ilan etmemesi nedeniyle ihracatimiz beklenen seviyede gerceklesmemistir. Bu konularn
¢6zUmlenmesini umdugumuz 2025 yilinda Birligimiz ihracat hedefini 1, 2 milyar dolar olarak
belirledik ve bu hedefe ulasmak adina yogun bir pazarlama takvimi olusturduk.

Muhammet Oztiirk
Ege Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri ihracatcilan Birligi Baskani

2023 yilinda 3 milyon 663 bin ton un ihracatiyla tUm zamanlann ihracat rekorunu
gerceklestirmistik. 21 Haziran 2024 tarihinde bugday ithalatina getirilen yasak nedeniyle
ihracatfta bir dusus egdilimi basladl. En gUclU ihracat pazarlarmiz olan Irak, Yemen ve
Sudan'da yasadigimiz pazar kayiplanna ragmen 2024 yilini 3 milyon 60 bin fon un
inracatiyla kapattik ve 1 milyar 160 milyon dolar gelir elde eftik. Bdylece yeni bir
sampiyonluga daha imza attik. Turkiye'nin yillk un Uretim kapasitesi yaklasik 32 milyon ton
ve hem vyurt ici hem de yurt disi kullanim icin 15 milyon ton un Uretimi gerceklestirildi.
TUrkiye, un ihracatiyla dUnya pazarnndan yUzde 23 pay aliyor. 2025 yiinda da hedefimiz
yeniden 3 milyon tonun Uzerinden un ihracat gerceklestirmek olacaktir.

Eren Ginhan Ulusoy
Karadeniz Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri ihracatcilan Birligi Baskan
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TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu, Tiirkiye Makarna Sanayicileri Dernegi ile Makarna
Ureticileri ve Sanayicileri Dernegi ortak bir yazili aciklama ile 25 Ekim Diinya Makarna Giinii'nii kutladilar. Tiirk makarna
sektoriiniin girisimleriyle 1997 yilindan bu yana Uluslararas1 Makarna Orgiitli (IPO) tarafindan kutlanan bu 6zel giinde,
ii¢ kurum diinyanin en biiyiik makarna iireticilerinden Tiirkiye'nin sektorel hedeflerini paylastilar.

“Kuresel makarna
ihracatindaki payimiz
yuzde 30’a yakin”

IPO'nun 2022 wyili verilerine gore,
dunya makarna ticaretinde Tiirki-
ye'nin paymin miktar bazinda yilizde
24.9’a yiikseldigini belirten TIM Hu-
bubat Bakliyat Yaglhh Tohumlar ve Ma-
mulleri Sektér Kurulu Bagkan1 Ahmet
Tiryakioglu, sektoriin kiiresel ticaret-
teki yerini su sekilde degerlendirdi:

“2022 yilinda 5 milyon ton olan diinya
makarna ticaretinden yiizde 40 pay
alan Italya’nin ardindan, yaklasik 1,25
milyon ton makarna ihracati ile Tiir-
kiye ikinci sirada geldi. 2014 yilinda
diinyadaki payimiz tonaj olarak yiizde
17,9 seviyesindeydi, 2022 yilinda bu
veri ylizde 24,9’a geldi. Hububattan
iiretilen iiriinler konusunda diinyanin
en kokli mutfagina sahip Tiirkiye'de
makarnacilik alaninda diinya ¢apinda
markalar var. Yurt geneline yayilan
yatirimlariyla, direkt ve dolayli olarak
yaklagik 50 bin kisiye istihdam sagla-
yan makarna sektorlimiiz, i¢ ve dis ti-
caret hacmi ile her y1l 2 milyar dolar-
ik bir ekonomik deger yaratiyor. Yilin
ilk 9 ayinda 720 milyon dolar tutarin-
da makarna ihracati yaptik, ortalama
birim fiyatlarindaki diislise ragmen
ihracatimizi deger bazinda yiizde 6,4
daha artirdik. Sektoriimiiziin 1970 y1-
Iinda 13 ton ile basladigi makarna
ihracat1 yolculugu, bu y1l sonunda 1,5
milyon tona ulasacak. Bu da kiiresel
pazardaki payimizin yiizde 30’lara
yaklagacag1 anlamina geliyor.”

“Yilda 2 milyon ton
makarna uretip,
750 bin ton tUuketiyoruz”

Tiirkiye’de makarna sektoriinde faali-
yet gosteren 25 makarna fabrikasinin
toplam iiretim kapasitesinin 3 milyon
ton oldugunu ifade eden Tiirkiye Ma-
karna Sanayicileri Dernegi Baskani
Aykut GOymen sunlar1 soyledi:

“Ulkemizde yilda ortalama 2 milyon
ton makarna tiretimi yapiliyor ve top-
lam iiretimin iigte birine denk diigen
750 bin ton kadarlik kismi yurtiginde
tliketiliyor. Bir kisinin yillik makarna
tliketimi Tiirkiye’de 8,5 kilogram civa-
rinda iken, Italya’da 23 kilogram dii-
zeyinde. Makarnanin besleyici olmasi;
doyuruculugu, tek yemek olarak yene-
bilmesi, pisirme kolaylhigi, cesitliligi,

' x?&fﬂ;{f‘ ot
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ekonomik, uzun siire muhafaza edile-
bilen, stirdirilebilir ve bitkisel bazh
bir gida maddesi olmasi diinyadaki
makarna tiiketimini her gegen yil arti-
riyor. Bu alandaki ticari potansiyeli
goren Tiirk firmalar1 da gerek yatirim-
larim gerekse teknolojilerini yenileye-
rek kapasitelerini o6nemli Olciide
yukar1 tagiyor. Makarna fabrikalari-
miz cografi olarak durum bugdayinin
yetisme alanlar1 olan Orta Anadolu,
Giineydogu Anadolu ve Bati Anado-
lu’da yogunlasiyor. Diinya igin 6nemli
bir iiretim bolgesi olan Gaziantep,
Tiirkiye'nin toplam kapasitesinin yiiz-
de 53’ine ev sahipligi yapiyor.”

Yiiksek iiretim kapasitesi ve iist diizey
kalite anlaysi ile Tiirkiye'nin diinyada
makarnanin marka iilkesi oldugunu
belirten Goymen sunlar1 belirtti:

“Su an i¢in; yurt ici ve yurt disindaki talebe bagh olarak, makarna iiretim kapasitemizin 1 milyon tonluk kismi atil durum-
da. Bu alandaki potansiyelimizi yeni pazarlara dogru yayabilmek icin, Tiirkiye'nin marka tilke kimligini saglamlastirmak
istiyoruz. Diinya Makarna Giinii'nii, kurucu tiyesi oldugumuz IPO araciligiyla 1997 yilinda biz tescilledik. Bu 6zel giinii
diinyaya armagan eden Tiirkiye makarna sanayicileri olarak, 2025 ylhnda Diinya Makarna Giinii'nii 3. kez Istanbul’da
sektorlimiiz ev sahipliginde kutlamak tizere hazirliklarimizi surduruyoruz

“ihracatta miktara ve markalasmaya ayni derecede 6nem vermeliyiz”

Tirk Makarna sektoriiniin ihracat konusunda basta sanayiciler olmak iizere, tiim paydaslarin yillar siiren gayreti ile
onemli bir basari elde ettigini ve Tiirkiye'nin bugiin diinya makarna pazarinda 6nemli bir konumunda oldugunun altini
¢izen Makarna Ureticileri ve Sanayicileri Dernegi Bagkan1 Nihat Uysalli sunlar s6yledi:

“Ulkemiz durum bugdayinin anavatani, bu acidan cok sansh bir sektdriiz. Bununla birlikte sahip oldugumuz hammadde
ve ileri teknolojili sanayi tesislerimizle, diinya makarna ticaretindeki payimiz1 daha da artirabilecek potansiyelimiz var. Bu
potansiyelimizi harekete gecirmek igin ‘Tiirk Makarnasr’ imajini giiclendirmeli ve katma degerli ihracatimizi daha da
artirmaya yonelmeliyiz. Thracatta miktara ve markalagsmaya ayni derecede 6nem vererek ve markalasmaya odaklanarak
diinya makarna pazarindan daha fazla pay alabilir, sektoriimiiziin gelisimine ve iilke ekonomimize daha fazla katk:
sunabiliriz.”

Ulkemizin bugiin gida giivenligi anla-

minda diinyanin en 6nde gelen iilkesi

sayilan Japonya’ya makarna ihrac et-

tigini belirten Uysalli sozlerine sdyle
. devam etti:

“Elbette hangi fiyat ve kalite
araliginda olursa olsun, diinyanin her
yerindeki makarna talebinin iilkemiz
sanayicisi tarafindan kargilaniyor
olmas1 bizim tercihimiz. Dolayisiyla
diinyadaki  talebe gore  kalite
standartlar1  iiretmemiz  gerekiyor.
Bunun yaninda, diinyanin en &zel
cografyasinda diinyanin en  &zel
makarnalik bugdayim iiretebiliyorken
ve Japonya gibi bir basar1 Ornegi
varken Tiirk Makarnasim1 hak ettigi
yere ulagtirabilecegimize eminiz.”

VIUSALD
»

MAKARNA URETICILERI VE SANAYICILERT DERNEG
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In the trade of food products, all eyes are on Turkiye

New era In export to Syria
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Cereals, Pulses, Oil Seeds and Products Export

Products Wheat Flour

Sweet Biscuits and Wafers

Pasta

Other Food Prep. w/ Chocolate & Cocoa

Sunflower Oil

Cocoa-free Sugar Products

Other Food Preparations
1 1 9 Red Lentils
, Other Pastry Products

billion dollars Soybean Oil and Its Fractions
Feeds

Wheat and Mixtures
Sunflower Seeds
Yeasts and Baking Powders
Other Sugars million dollars
1000 1200

Algeria Germany

Countries a3 I 3.
Libya
United Kingdom__ 306

Russian Fed.
231» -

Djibouti
292

million dollars

Associations

3.437 3.344 1.971 1302

million dollars
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TGI Chairman Ahmet Tiryakioglu:

In the trade of food products, all eyes are back

on Turkiye

We left behind a year in which the
civil war in Syria came to an end, the
sad conflicts between Israel and Pa-
lestine unfortunately continued, and
many geopolitical tensions deeply af-
fected the world economy. With Pre-
sident Trump taking office in the US,
food trade is expected to follow a posi-
tive course in the new year, especially
as the Russia-Ukraine war is expected
to be concluded more quickly and dip-
lomatic relations are expected to
soften. The effects of possible tariffs
imposed by the US are not yet known.

We know that Russia and Ukraine,
which have a combined 24 percent
share in world grain exports, need our
cooperation as transit routes to open
up to foreign markets. In the trade of
products in this region, which shifted
to alternative routes during the war
period, eyes will turn to our country
again. Tiirkiye will become more pro-
minent in regional trade with its in-
creasing logistics investments and its
central position in trade with the
Middle East and Africa. We believe
that we will be one of the fastest res-
ponders to the demand in this country
when the EU and US sanctions against
Russia begin to loosen due to the war
conditions. Our bulgur promotion
project in Russia continues, and we
believe that the return on our invest-
ments in communication will be high.

Of course, exports of own goods are as
important as access to raw materials.
The Ministry of Agriculture and Fo-
restry has made more than 90 billion
TL in direct support payments to agri-
culture and animal husbandry. In a
period when the annual increase in
the producer price index for agricul-
tural products approaches 50 percent,
we find these practices that support
producers against adverse conditions
such as cost increases and price in-
stability very valuable.

In the new year, when support pay-
ments will reach 135 billion TL, we
can see that the improvements in our
agricultural production are becoming
a little more evident under conditions
where yield and quality increases are
ensured by production planning. Ac-
cording to TURKSTAT data, cereal
production decreased by 7.5 percent

in 2024 compared to the previous year
and amounted to approximately 39
million tons. While the decrease in
wheat production was 5.5 percent,
this rate reached 12 percent for barley
and 15.7 percent for rye. We estimate
that 2025 will witness higher yields
due to the increase in sowing areas
and improvements in precipitation,
and that this time we will be able to
reach the production target of 22 mil-
lion tons in wheat production, which
we could not achieve in 2024.

In the light of all these data, I would
like to express my gratitude to all our
stakeholders, especially the Ministry
of Trade, the Ministry of Agriculture
and Forestry and our 6 Exporters' As-
sociations, who have supported us in
the work we have carried out so far
under the leadership of our Sector
Board and who have given us strength
by standing by us under all circum-
stances.

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses,
Oil Seeds and Products Sector Board
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Deputy Minister of Agriculture and Forestry, Dr. Ahmet Bagci:

“Turkiye's production of cereals, pulses
and oilseeds is of critical importance

for the country's agricultural production
and foreign trade.”

Tiirkiye has a rich agricultural
heritage that contributes signifi-
cantly to its economy. Among va-
rious agricultural products, ce-
reals, pulses and oilseeds play an
important role in both local pro-
duction and international trade.

Tiirkiye is among the countries with
high cereals production potential, and
cereals, especially wheat, constitute a
significant portion of agricultural pro-
duction. Our cereals production,
which was 39 million tons in 2024,
has a share of 28.4 percent in our total
production. In addition, cereals are
cultivated in more than half of the a-
reas suitable for agricultural pro-
duction. In 2024, the area allocated to
cereals in Tiirkiye is 11.5 million hec-
tares, with 60.8 percent of the cultiva-
ted area devoted to wheat, 28.2 per-
cent to barley and 6.8 percent to corn.
Other cereal crops have a total culti-
vation area of 4.1 percent. In Tiirkiye,
which is among the top ten countries
with a share of 2 percent in world
wheat production, wheat production
takes the most important place in ce-
reals production with 53.3 percent
(USDA; 2025). In terms of its share in
cereals production, wheat production
is followed by barley, corn and paddy.
On the other hand, the most signifi-
cant production increases in Tiirkiye's
cereals sector in recent years have
been realized in barley and paddy pro-
duction. Cereal products are of great
importance for our country in terms
of foreign trade as well as production.

Tiirkiye imports wheat through the
Inward Processing Regime (DIR) in
line with the global demand for manu-
factured products made from cereals.
However, most of this product is im-
ported within the scope of DIR and
then processed and exported. Our
country is the leader in world flour ex-
ports and one of the top 3 countries in
pasta exports. As of 2024, our flour

exports are 1.16 billion dollars. In ad-
dition, our country earned a signifi-
cant income by exporting 887 thou-
sand tons of wheat in 2024 and main-
tained its place in the global cereals
market.

Pulses such as chickpeas, lentils and
beans also have an important econo-
mic value in our country. Our country
is a strong centre in pulses production
and has a voice in global markets, es-
pecially in red lentil exports. In 2024,
we produced a total of 1.4 million tons
of dry pulses on 8.7 million decares of
land. In addition to climatic condi-
tions, our country is one of the world's
leading chickpea producers thanks to
the support provided by our Ministry.
Within the scope of projects such as
“Soil  Friendly  Chickpea” and
“Enabling the Use of Agricultural
Land (TAKE)”, we distributed chick-
pea seeds to producers with 50-60
percent grant support and we ob-
served an increase in chickpea plant-
ings, especially this year. While chick-
pea, lentil (red and green) and dry
beans have a share of 52.8 percent,
35.8 percent and 10.5 percent res-
pectively in terms of cultivation area
in pulses production, the share of
these products in total pulses pro-
duction is 42.7 percent, 35.4 percent
and 20.7 percent respectively. Our
country is among the few countries in
the world with high processing capa-
city in pulses. This year, we reached
an export volume of 446 million dol-
lars, especially in red lentils, where we
also have a high sufficiency rate. In
addition, we exported 9.2 percent of
the chickpeas we produced 575 thou-
sand tons, generating 58 million dol-
lars in revenue.

In addition to cereals and pulses, oil-
seed crops also have an important
place in our country's agricultural
production. Among oilseeds, sun-
flower production is very important

due to its high domestic consumption.
In our country, oilseeds have a culti-
vation area of 11.5 million decares,
84.6 percent of which is devoted to
sunflower. Sunflower accounts for
79.1 percent of our 2.8 million tons of
oilseed production. In addition, our
country stands out as a regional
supply base for sunflower oil and
other oilseed products. Vegetable oils
are used extensively not only in the
food sector but also in the energy,
health and cosmetics sectors. In addi-
tion, oilseed plants, which are among
the important inputs of the mixed
feed industry, are among the strategic
products of our country. Although we
have a 0.4 percent share in world oil-
seed exports, oilseed crops and their
derivatives rank high among our
import items due to our high depen-
dence on foreign sources for raw ma-
terials. On the other hand, olives and
olive oil, from the fruit of which oil is
obtained, also have an important
place in our exports. In 2024, our
olive oil exports amounted to 78.9
thousand tons with an export value of
535 thousand dollars.

In our country, where the conditions
affecting agricultural production are
changing rapidly while the demand
for food is increasing, we see food se-
curity as a vital part of our national
security. As the Ministry of Agricul-
ture and Forestry, we continue on our
way with a new vision that includes all
stakeholders of the agricultural sector,
increases productivity and is based on
sustainability. In order to increase our
global competitiveness in the cereals,
pulses and oilseeds sectors and to
make our producers stronger, we are
implementing important reforms un-
der the titles of Planned Production
Model, New Support System and Digi-
tal Transformation in Agriculture.

In recent years, increasing tempera-
ture, decreasing precipitation, pro-
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longed drought periods, more fre-
quent and intense extreme weather e-
vents such as severe storms and floods
pose risks to the sustainability of agri-
cultural production. Increasing de-
mand for food due to population
growth, urbanization and migration
also increases the pressure on agricul-
tural production. Last year, the Mi-
nistry of Agriculture and Forestry
launched production planning that
prioritizes the efficient use of re-
sources, increasing efficiency and qua-
lity along with sufficiency, is compa-
tible with climate change and focuses
on water. We now plan where and
how much of which product will be
produced for periods of three years
each.

Planning of agricultural production
involves establishing a production
model by determining which products
or product groups will be produced,
the basins where the determined pro-
ducts or product groups will be pro-
duced, and the minimum and maxi-
mum production quantities, taking in-
to account the degree of sufficiency
according to the amount of supply and
demand. With the planning of pro-
duction, we aimed to ensure that pro-
duction is carried out in the most suit-
able place by taking into account is-
sues such as water constraint, socio-
economic conditions, marketing op-
portunities, organizational status, ag-
ricultural infrastructure, storage and
operation capacity, presence of tools
and equipment, alternation, area size,
animal presence, farmer experiences.

In crop production, we included 13
crops (Wheat, Barley, Cereals, Corn,
Safflower, Soybean, Canola, Sunflower
(oil), Cotton, Lentil, Chickpea, Dry
Bean, Potato, Dry Onion) and fodder
crops, which constitute 60% of field
crops production (78 million tons)
and 71% of the area (18.3 million hec-
tares). With the crop production plan-
ning that will cover the years 2025-
2027, we aim to increase cereals pro-
duction from 35 million tons to 39.5
million tons, pulses from 1.2 million
tons to 1.4 million tons and oilseed
crops from 4.6 million tons to 5.6
million tons.

We have also implemented some
complementary elements to imple-
ment the production planning process
more effectively. The new agricultural
support model, contract production,
effective land use, agricultural organi-
zations and rural development are the
other pillars of our new era approach.
We have planned the new support
model in crop production in three
phases: basic support, planning sup-
port and production development
support. In order to ensure sustain-
ability in crop production, we will
provide basic support to all producers
who are registered in our Ministry's
registration system and engaged in
crop production. We also provide
planned production support provided
that the products included in the
scope of planning by the Agricultural
Production Planning Board are pro-
duced in the designated agricultural
basins. In addition to the planned
production support, we offer water
constraint support to producers who
grow barley, sunflower (oil), wheat,
lentil, chickpea and fodder crops that
consume less water in irrigated agri-
cultural lands in 52 districts of 11 pro-
vinces with agricultural groundwater
constraints. We will also provide pro-
duction development support for cer-
tain crops in order to increase yield
and quality in crop production and to
encourage environmentally friendly
production methods. In the new pe-
riod, we also facilitated producers' ac-

cess to financing to expand contracted
production. With the amendment we
made to the Farmer Registration Sys-
tem regulation, we enabled the regis-
tration of lands where agricultural ac-
tivities are carried out but cannot be
registered due to ownership rights.
Thus, we increased the registered area
from 15.6 million hectares in the 2023
production year to 16.4 million hec-
tares in one year.

In conclusion, Tiirkiye's production of
cereals, pulses and oilseeds is of cri-
tical importance for the country's agri-
cultural production and foreign trade.
The production and export of these
products both stimulate the local eco-
nomy and increase the competi-
tiveness of our country in the world
market. In the new period, we will in-
crease competence in strategic pro-
ducts and meet the raw material
needs of the agriculture-based indust-
ry in a sustainable manner. We will
encourage value-added production
and accelerate investments in pro-
cessed agricultural products. We will
also increase our export diversity by
opening new markets. We will
strengthen our agricultural logistics
infrastructure and increase the com-
petitiveness of our exporters. We are
determined to carry Turkish agricul-
ture to a stronger future by joining
hands with our producers and export-
ers to strengthen Tiirkiye's position in
world markets in these sectors.
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News from our Associations
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TiM Expanded Chairmen’s Board meetings held
-

Ahmet Tiryakioglu, Chairman of our Sector Board, and Kazim Tayci, Chairman
of THBIR, attended the TIM Expanded Chairmen’s Board Meeting held with the
participation of Mehmet Fatih Kacir, Minister of Industry and Technology, and
Mustafa Giiltepe, Chairman of TIM, and the TIM Expanded Chairmen’s Board
Meeting held with the participation of ibrahim Yumakl, Minister of Agriculture
and Forestry, and Mustafa Giiltepe, Chairman of TIM. At the meeting, Chair-
man Tiryakioglu expressed our priorities and the demands of our exporters to
support the development of our sector and increase our competitiveness in
global markets.

THBIR Chairman Kazim Tayci and Deputy Chairman Kiirsad Giilbahar partici-
pated in the TIM Expanded Chairmen’s Board Meeting held with the presence
of Prof. Dr. Vedat Isikhan, Minister of Labor and Social Security and Davut Giil,
Governor of Istanbul, Mustafa Giiltepe, Chairman of TIM and Chairmen of
Associations. At the meeting, the main problems and solution proposals of the
sector representatives were discussed.

KiB=

TiM Delegates Workshop

DELEGELER CALISTAYI

1-3 KASIM 2024 ANTALYA

Within the scope of the TIM Delegates
Workshop program held in Antalya
between November 1-3, our Sector
Board Members, members of the
Board of Directors and Supervisory
Boards of our Associations, and TIM
delegates participated in the “Octo-
ber 2024 Foreign Trade Figures” press
release, where Minister of Trade Prof.
Dr. Omer Bolat and TIM Chairman
Mustafa Giiltepe informed the public.
“Delegates Ask”, “Global Geopolitical
Outlook”, “Turkish Commercial Bank
in its New Journey” and “New Hori-
zons in E-Commerce” panels were
organized at the Workshop.

GAIB delegation examined the Cuban market on site

A delegation consisting of GAIB Cere-
als Chairman Celal Kadooglu, Board
Members and GAIB Secretary General
organized “Cereals Sector Review Vi-
sits” for the Cuban market. On the
first day of the visits, the delegation
met with Vehbi Esgel Etensel, Ambas-
sador to Havana, Ayhan Oztiirk, Com-
mercial Counsellor, Liliana Mengana
Orozco, Business Dir. of the Ministry
of Food Industry, Roberto Puldon,
Dir. Gen. of the Ministry of Foreign
Trade and Investment and Justo Luis
Fuentes Diaz, Dir. of International
Relations of the Ministry of Agricul-
ture. During the meetings, the steps
that can be taken to further increase
the upward trend in cereal exports to
Cuba were evaluated. The delegation
led by Chairman Kadooglu visited
Tania Aguiar, VP of the Chamber of
Commerce of the Republic of Cuba on
the second day of the visits.
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Those Who Carry Taste to the World were awarded

Turkish Food Exporters in
Paris
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SIAL Paris, one of the world's most
important food fairs, was held in Paris
Nord Villepinte on October 19-23.
Our Sector Board Members and the
Chairmen and Executives of our Ex-
porters' Associations visited and sup-
ported our exporter companies that
opened stands at SIAL Paris 2024,
where many of our companies and
Turkish Food Exporters participated
with stands. Turkish Ambassador to
Paris Yunus Demirer and the accom-
panying delegation also visited our
stand on the first day of the fair and
participated in our tasting event
where menus made from our main
export products were presented to the
visitors.

Turkish Export Products
came together in Ashgabat

Turkish Food Exporters came toge-
ther at the 11th Turkmenistan Tur-
kish Export Products Fair held in Ash-
gabat between 4-6 Dec. 2024 under
the organization of the General Secre-
tariat of the Southeast Anatolian Ex-
porters’ Associations. Minister of
Trade Omer Bolat and Dep. Minister
O. Volkan Agar opened the fair. Du-
ring the fair, the contact information
and product demands of the compa-
nies that visited the info stand of TGI
and received information about the
sector, requested cooperation and
stated that they wanted to import
from our country were forwarded to
the general secretariats of the expor-
ter unions at the end of the event.

IHBIR organized the "Those Who
Carry Taste to the World: IHBIR
Export Pioneers of 2023" Award Cere-
mony. 7 Platinum and 7 Gold awards
in 5 sub-categories were given to com-
panies that contributed to Tiirkiye's
export success. The ceremony started
with the opening speeches of Mustafa
Giiltepe, Chairman of TIM and Kazim
Tayci, Chairman of THBIR, and was
attended by Cetin Tecdelioglu, Deputy
Chairman of TIM, Ahmet Giile¢, De-
puty Chairman of TIM, Ahmet Tirya-
kioglu, Chairman of TIM Cereals, Pul-
ses, Oil Seeds and Products Sector
Board, Erkan Ozkan, Chairman of Is-
tanbul Furniture, Paper and Forestry
Products Exporters Association, Vey-
sel Memis, Chairman of AHBIB, Eren
Glinhan Ulusoy, Chairman of KIB
Cereals; Muhammet Oztiirk, Chair-
man of EIB Cereals, Haluk Tezcan,
Chairman of Board of Directors of
TUSAF; members of the Board of
Directors and Supervisory Board;
company representatives, members of
the press and many guests attended
the event.

Tasting event attracted
interest at Halal Expo
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Halal Expo 2024 was held at the Is-
tanbul Expo Center on 27-30 Nov.
2024 under the coordination of the
Ministry of Trade and the Halal Ac-
creditation Agency, in cooperation
with the Organization of Islamic Co-
operation's related organization, the
Institute of Standards and Metrolo-
gy of Islamic Countries. Southeast
Anatolian Cereals, Pulses, Oil Seeds
and Products Exporters' Association,
which participated in the fair with a
stand, came together with its stake-
holders. The tasting event, where
menus consisting of the main export
products of the region were pre-
sented, attracted the attention and
appreciation of the visitors.
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Work has started for WorldFood Istanbul 2025 AHBIB in USA

The members of the Turkish Food Platform, of which Turkish Food Exportersis ~AHBIB took part in the PLMA Private
one of the founders, came together at the Foreign Trade Complex in Istanbul Label Fair held in the USA between
with the participation of Ahmet Tiryakioglu, Chairman of the Sector Board; Nov. 17-19, 2024. After Ahmet Samet
Kazim Tayci, Coordinator Chairman of IIB and Chairman of IHBIR; Melih Tekoglu, Commercial Attaché of Chi-
Sahinoz, Chairman of ETUDER; Cihat Alagéz, President of TOBB Fairs; Kemal cago, and Saadettin Cagan, Chairman
Ulgen, Semi Benbanaste, Okan Citci, representatives of WorldFood Istanbul  of AKAMIB, visited the AHBIB booth,
Organizer ICA Events; and Aydin Bagater, Secretary General of Etiider. At the the delegatlon visited the booths of
meeting, the results of the WorldFood Istanbul 2024 fair were evaluated and  our member companies accompanied
views were exchanged on the preparatory work for next year's fair. by Board Member Serdar Yildizgorer.

EiB members strengthened relations with China

Aegean Exporters' Associations organized Tiirkiye's national participation
organization at the China International Import Fair held between 5-10
Nov. 2024. Fifteen Turkish companies took part in the event, one of the
world's largest import fairs. With the participation of Muhammet Oztiirk,
Chairman of the Board of Directors of the Aegean Cereals, Pulses and Oil
Seeds Exporters' Association, a “Tasting and Cooperation Event” was hos-
ted by the Shanghai Trade Counsellor's Office. In the event attended by
Chinese importers, diplomatic officials and influencers, Turkish flavors
were introduced and the foundations of new commercial collaborations
were laid.

EIB hosted the Jinhua/Yiwu/Jindong Central Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Asso-
delegation of China within the scope of ciation (OAIB) organized a ‘National Participation Organlzatlon for the first time
the cooperation developed with China. in our country at the 12th “Espacio Food and Services” Fair held in Santiago,
Wang Yaoxiang, Head of the Delega- the capital of Chile, on October 1-3, 2024. The fair, which is one of the largest
tion, stated in his speech that they hope and most prestigious food fairs in Latin America and which is an important
to increase commercial cooperation meeting point for the food sector and brings together representatives of various
with Aegean Exporters' Associations in sectors, was attended by 11 companies and one more Exporters' Association in
various sectors and expressed that they addition to OAIB. OAIB officials, who received the feedback of the companies
would like to organize a commercial or- that the fair, which is of great importance for the entire Latin American market,
ganization by inviting members of EIB especially Chile, was very productive, started working again to organize the
Associations to Yiwu city. national participation organization for the 2025 Fair.
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Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

We wish to increase our cereal exports to Syria
to 500-600 million dollars in a short time.

In this issue of our magazine, which
we have prepared to present you a
summary of our activities in the past
period, I wanted to address you on a
current issue as an exceptional case.
In this period, when the conflicts in
Syria, a humanitarian problem that
has been going on for nearly 15 years,
have ended and a new regime has
taken over power, there are so rapid
developments that it would not be
right to leave the messages we will
give to the next issue.

A 6-kilometer-long queve
of nearly 4 thousand trucks
was formed at the
customs gate

As it is known, after the end of the
Baath regime on December 8, 2024,
the door to the return of our Syrian
guests, whom we have been hosting
for many years in different cities of
our country, especially in Gaziantep,
was opened. There was an expectation
that Syria, where hopes were raised
for its reconstruction and social deve-
lopment, would improve its commer-
cial activities with Tiirkiye, with which
it has close relations. However, the in-
terim government's announcement
that it increased customs duties by
300-500 percent as of January 11,
2025, and the accumulation of our
products at the border gate was a de-
velopment we did not expect. So much
so that a 6-kilometer-long queue of
nearly 4 thousand trucks was formed
at the customs gate.

In the face of this situation, we have
been one of the Associations that took
the fastest action and worked the har-
dest to inform the public. In dialogue
with our Ministry of Trade, we have
taken many initiatives to solve this
problem. Our Ministry of Trade acted
very quickly and contacted the Syrian
administration. Negotiations were ini-
tiated under the chairmanship of our
Deputy Minister of Trade Mustafa
Tuzcu. Our Ministry of Trade asked us
for a report on reasonable customs
duties on cereals, pulses and staple
foods. During the talks on January 23,
it was decided to revise the customs
duties and on January 27, taxes on

269 products were reduced. I would
like to take this opportunity to express
my gratitude to the Ministry officials
who took swift action.

We have reached
the capacity to export
from all customs gates of
Syria, even by sea

In fact, this customs tariff is not an is-
sue that is valid only at our gates. The
new Syrian administration applies the
same tariff at all customs gates. How-
ever, since our basic food products are
capable of meeting the basic needs of
the Syrian people, they carry more im-
portance and sensitivity. At this point,
we are of the opinion that we will
export more in the following period.
Because before, we could only export
to Syria from Cilvegbzii and Onciipi-
nar, but now we have reached the ca-
pacity to export from all customs gates
of Syria, even by sea. We wish to in-
crease our cereal exports to Syria to
500-600 million dollars in a short
time by taking the production power
of our region behind us.

Until today, the fact that millions of
people had left their homes had a
negative impact on the country's eco-
nomy and unfortunately reduced the
purchasing power of Syria. Those who
have decided to return to Syria due to
the recent developments in the region
are bringing their friendship for our
hospitality and the spirit of solidarity
of our people. We would be most hap-
py if a safe environment is restored in
Syria and people can live in prosperity
again. Our cooperation will also con-
tribute to the economy of both count-
ries. We believe that being a trade
partner with Syria, which has a great
geostrategic importance due to its
geographical location, will strengthen
our region in opening up to new
markets in the Middle East. As we
have always stated, as business people
operating in the Southeast, we are
ready to contribute to this process
with our deep-rooted ties and long-
standing strong connections with the
Syrian people.

TGi report - Issue 5




Our Associations, which represent our products and exporter companies around the world
with the promotional activities carried out under the Turkish Food Exporters brand, attract
great interest from the press in Turkiye with the communication activities they realize. While
the monthly data of the cereals, pulses, oilseeds and products sector in Turkiye are regularly
announced to the press by the Sector Board, our Associations under the umbrella of the TGI
share the results and activities carried out in their regions of activity with the press.
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Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Ahmet Tiryakioglu:

“The contraction in the high interest rate environment does not affect the demand
for food as a basic need. According to the ISO report, since the highest cost in input
prices is in the food sector, the rate of increase in the prices of food products is not
slowing down to the desired extent. However, there is an improvement in energy
prices due to the abundance of oil in the world. The World Bank, in its Commodity
Markets Outlook Report, points out that this situation will bring global food prices
down to the lowest level of the last 5 years in 2025.”

% Milliyet

Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

“We are a region that hosts star brands in the production of shelf products suitable
for fast consumption and generates export revenues of nearly 500 million dollars
annually from these products. However, these values of the region should be
promoted more through creative marketing activities and should be emphasised in
accordance with the consumer trends in the world. The recent Dubai Chocolate
phenomenon is a good example for all businesses.”
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Amerika tasina yoeldi
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Hurriyet

Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Kazim Tayecz:

“While the export value per tonne across the sector was 850 dollars, iHBiR
achieved an average of 1,580 dollars, and our association focused on America as a
market. After the Sweet&Snacks Fair, we took part in our second fair in the USA
and held a national participation organisation in Miami for the first time this year.
There is a 4-fold difference between per capita consumption in Europe and Asia
and per capita consumption in the USA. For this reason, we will increase our
exports to the USA every year.”
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Association, Veysel Memis:

“We have shared the contact details and product requests of a total of 32 companies
from the United States, the United Arab Emirates, Canada, and Mexico with our
members. These companies are seeking to purchase products in various categories,
including pulses, pasta, flour, nuts, spices, vegetable oils, bulgur, rice, lentils,
chocolate, biscuits, sauces, chickpeas, olive oil, sesame, and sesame oil. As AHBIB,
we continue our efforts to help our members capitalize on export opportunities in
these product groups.”
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Chairman of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters'
Association, Nihat Uysallx:

“In order to unlock our full potential, we must enhance the image of "Turkish Pasta'’
and focus on increasing our value-added exports. By placing equal emphasis on
both volume and branding in exports, we can secure a larger share of the global
pasta market, further develop our industry, and contribute more significantly to
our national economy.”

Hurriyel

Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Muhammet Oztiirk:

“Tiirkiye’s pasta exports have increased by 41% over the past five years, rising from
577 million dollars to 813 million dollars. Over the next five years, we can reach an
export volume of 1.25 billion dollars. From Europe to the Far East, from the
Americas to Africa, we are strengthening our presence across the globe. The
diV(irsification of our pasta sector’s export markets encourages us to achieve our
goals."

Hurses

"Un sanayinin 9 yildir devam eden ihracat
Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Eren Giinhan Ulusoy:

licerligini on yillar boyu siirdiirecegiz'
U '

“A groundbreaking development is currently taking place. We are transitioning to S r

agricultural production planning, where incentives will be granted—or withheld— L !

based on the proper use of resources such as water, soil, and market conditions, as S b

well as the regional crop distribution. This is a crucial step toward efficiency.

Additionally, the use of resilient, domestically developed seeds adapted to climate el

change conditions will further enhance productivity.” e == S BER
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2024 witnessed significant developments in terms of exports of cereals, pulses, oilseeds and
products. Our industry maintained its strong stance despite the fluctuations in global
markets. In this issue, we share with you the year-end evaluations of our Chairmen and their
targets for 2025. These predictions, which will shape the future of the sector, are a guiding
light for our exporters. We wish the new year to bring prosperity and success to our sector.

For our sector, which has increased its exports from 1 billion dollars in 2002 to 12 billion
dollars over the years, and has continuously raised its share in Turkey's total exports o over
5 percent today, it was a year in which we achieved results below the high performance
level we are accustomed fo. The wheat import ban, which was relaxed with a 15% quota
as of October 15, reduced our flour export volumes. As a country capable of producing an
ave-rage of 250 kg of wheat per capita and holding the global leadership in wheat flour
ex-ports for the past 11 years, the restrictions we imposed contributed to a further decline
in wheat prices in global markets. In 2025, we anticipate a broader easing of these restric-
fions and firmly believe that our sector will set a new record by surpassing 13 billion dollars
in exports.

Ahmet Tiryakioglu, Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board

As the leading export sector in Southeastern Anatolia and the most significant exporting
region within TUrkiye's cereals sector, we hold strategic importance in trade with our
neighbouring countries. Last year, 20% of the total 10.7 billion dollars’ worth of exports from
TUrkiye to Irag came from the cereals sector, with 53.6% of the sector’s 2.1 billion dollars ex-
ports originating from Southeastern Anatolia. Similarly, our tfrade data with Syria in 2024 in-
dicates that the cereals sector accounted for 34.1% of exports, with Southeastern Anatolig
contributing 54.6% of that figure. The initiatives of our food brands are playing a crudjell
role in strengthening Turkiye's cultural and regional ties, particularly in the Middle East
and Africa.

Celal Kadooglu
Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' AsJeleile]ile]g!

In 2021, our sector's exports stood at 9.1 billion dollars, increasing by 25.4% to 11.5 billion in
2022 and further growing by 8% to 12.5 bilion dollars in 2023. As the HBIR family, we
reached over 200 countries and achieved 3.6 billion dollars in exports in 2023. We are
closing 2024 with 4 bilion dollars in exports, focusing particularly on high-value-added
processed food products. Our ability to generate high-value exports highlights the strength
and potential of the Turkish food industry. To sustain this success, parficipation in
infernational frade fairs and events remains crucial.

Kazim Tayci
Chairman of istanbul Cereals, Pulses, Oil Seeds and Products Exporters' Association
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In 2024, we achieved 2.05 billion dollars in exports, making significant strides in securing
new markets and increasing export unit prices. Amidst global challenges and rapidly evol-
ving consumer preferences, we expanded our presence to 173 countries and increased
our export volumes in over 70 of them. We place great emphasis on delivering effective
and sustainable solutions to the sector’s key challenges through collective wisdom. While
focusing on gaining new markets through prestigious frade fairs, procurement delegations,
and marketing initiatives, we also support industry growth through foreign trade fraining

programs, sustainability reports, and green transformation projects. Our primary goal for
2025 is to launch a global promotional campaign to have the United Natfions officially
recognize World Bulgur Day.

Veysel Memis
Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters' Association

In 2024, as OAIB, we recorded 1.342 billion dollars in cereals exports, actively participating 3
in intfernational frade fairs and delegations to represent our industry in global markets. We :
take immense pride in promoting Turkiye's agricultural products and their quality across
192 countries. At every step, we stood alongside our exporters, working tirelessly fo
advance our industry. Now, in 2025, we turn a new page to achieve even greater goals.
Our commitment remains strong—to conftribute to TUrkiye's economic growth, suppg
sustainable production, and enhance the global presence of Turkish products.

Nihat Uysall
Chairman of Central Anatolian Cereals, Pulses, Oil Seeds and Products ExpojgEies
Association

In 2024, our sector accounted for 33% of TUrkiye's total food exports, reaching 11.9 billion
dollars, while our association recorded 965 million dollars in exports. Compared to 2023,
sector exports declined by 10%, mainly due fo restrictions on the export of various cereals
and pulses and limitations on the import of raw materials such as wheat, as well as
unfavourable exchange rate conditions. Additionally, despite the Memorandum of
Understanding, India did not announce a white poppy seed import quota from Turkey,

further impacting our expected export performance. In 2025, we aim to achieve 1.2 billion
dollars in exports and have developed an intensive marketing strategy to reach this goal.

Muhammet Oztirk
Chairman of Aegean Cereals, Pulses, Oil Seeds and Products Exporters' Association

In 2023, we set an all-time record with 3.663 million tons of flour exports. However, the
wheat import ban imposed on June 21, 2024, led to a downward trend in exports. Despite
market losses in our strongest export destinations-namely Irag, Yemen, and Sudan-we
concluded 2024 with 3.06 million tons of flour exports, generating 1.16 billion dollars in
revenue and securing yet another championship title. Turkey's annual flour production
capacity stands at approximately 32 million tons, with 15 million tons allocated for both
domestic and international consumption. Currently, Turkey commands a 23% share of the
global flour export market. In 2025, our goal remains to exceed 3 million tons in flour
exports once again.

Eren Ginhan Ulusoy
Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters' Association
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| World Pasia Day Meséage from Pasta Indus’rry
Representahves
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The Turkish Exporters Assembly (TIM) Cereals, Pulses, Oil Seeds, and Products Sector Board, the Pasta Manufacturers
Association of Tiirkiye, and the Pasta Producers and Industrialists Association celebrated World Pasta Day on October 25
with a joint written statement. On this special day, recognized by the International Pasta Organization (IPO) since 1997
through the efforts of the Turkish pasta industry, the three organizations shared Tiirkiye’s sectoral goals as one of the

i

world's leading pasta producers.

“Our Share in Global Pasta
Exports is Close to 30%"

According to IPO's 2022 data,
Tiirkiye's share in the global pasta
trade reached 24.9% in terms of
volume. Ahmet Tiryakioglu, Chairman
of TIM Cereals, Pulses, Oil Seeds and
Products Sector Board assessed the
sector's position in global trade as
follows:

"In 2022, global pasta trade reached 5
million tons, with Italy leading the
market with a 40% share. Tiirkiye
ranked second with approximately
1.25 million tons of pasta exports. In
2014, our share of the global market
in terms of tonnage was 17.9%, and by
2022, it had increased to 24.9%. Tiir-
kiye, with its deep-rooted culinary tra-
ditions in grain-based products, has
world-renowned pasta brands. Our
pasta sector, which provides direct
and indirect employment to approxi-
mately 50,000 people through invest-
ments across the country, generates
an annual economic value of 2 billion
dollars through domestic and inter-
national trade. In the first nine
months of the year, we exported 720
million dollars’ worth of pasta. Des-
pite a decline in average unit prices,
we increased our exports by 6.4% in
value. Our pasta export journey,
which began with 13 tons in 1970, is
expected to reach 1.5 million tons by
the end of this year, bringing our glo-
bal market share close to 30%."

“We Produce 2 Million Tons of
Pasta Annually and
Consume 750,000 Tons”

Aykut Goymen, Chairman of the Pasta
Manufacturers Association of Tiirkiye,
stated that the total production capa-
city of the 25 pasta factories operating
in Tirkiye is 3 million tons and
added:

"In our country, an average of 2 mil-
lion tons of pasta is produced annu-
ally, with approximately 750,000 tons
-one-third of total production- being
consumed domestically. While the per
capita annual pasta consumption in
Tiirkiye is around 8.5 kilograms, in
Italy, it is 23 kilograms. The nutritio-
nal value, satiety factor, convenience,
versatility, affordability, long shelf
life, sustainability, and plant-based
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nature of pasta contribute to its
increasing global consumption each
year. Recognizing this commercial po-
tential, Turkish companies are conti-
nuously upgrading their investments
and technologies, significantly increa-
sing their production capacity. Our
pasta factories are predominantly lo-
cated in regions where durum wheat
is grown, such as Central Anatolia,
Southeastern Anatolia, and Western
Anatolia. Gaziantep, a crucial pro-
duction hub globally, accounts for
53% of Tiirkiye’s total pasta pro-
duction capacity."

Emphasizing Tiirkiye’s high pro-
duction capacity and commitment to
quality, Goymen further stated:

Currently, due to supply-demand fluc-
tuations, 1 million tons of our pasta
production capacity remains idle.

OA. -

To unlock this potential and expand into new markets, we aim to further strengthen Tiirkiye’s identity as a brand country.
We registered World Pasta Day in 1997 through IPO, of which we are a founding member. As Turkish pasta industrialists
who gifted this special day to the world, we are preparing to host World Pasta Day in Istanbul for the third time in 2025."

“We Must Equally Prioritize Export Volume and Branding”

Nihat Uysalli, Chairman of the Pasta Producers and Industrialists Association, highlighted the significant achievements of
the Turkish pasta industry in exports, thanks to years of dedicated efforts by industrialists and stakeholders, stating:

"Our country is the homeland of durum wheat, which gives us a unique advantage in the industry. Additionally, with our
high-quality raw materials and advanced industrial facilities, we have the potential to further increase our share in the
global pasta trade. To realize this potential, we must enhance the image of "Turkish Pasta' and focus on increasing value-
added exports. By giving equal importance to export volume and branding, we can secure a larger share in the global pasta
market, contribute to the development of our sector, and support our national economy."

Uysalli further noted that Tiirkiye
currently exports pasta to Japan, a
country renowned for its strict food
safety standards, and continued:

"Regardless of price and quality range,
we are proud that Turkish in-
dustrialists meet global pasta demand.
However, we must continue pro-
ducing according to international
quality standards to align with global
demand. Moreover, given that we
cultivate the world’s finest durum
wheat in one of the most exceptional
agricultural regions, and considering
our success in exporting to Japan, we
are confident that Turkish Pasta will
reach the global recognition it
deserves."
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